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GENERAL
INFORMATION
This Prospectus offers a guide to existing
and prospective students who wish or are
considering the possibility of applying to
City Unity College Nicosia (CUCN).
Rules and regulations are further
explained regarding CUCN as well as
approaches taken, with the central aim
of facilitating student education.
The
prospectus
includes
general
information on CUCN history and how
it has progressed throughout the years
in order to provide the best possible
education to its students.
The prospectus can further enable
future students to examine the courses
and programmes available that fit their
expectations and inspire their career
development.
CUCN maintains that the information
contained in this prospectus is as accurate
and helpful as possible.
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BRIEF HISTORY
CUCN operates at the centre of the educational sector of Nicosia.
It is proud of its continuous educational progress in terms of
cultural expression and creativity.
CUCN offers certificates, diplomas, bachelor and master level degree
programmes in the areas of International Hospitality & Tourism
Management, Business Administration, Retail & Merchandising
Management, Hospitality & Tourism Animation and Administrative
Support Officer, Culinary Arts and Domestic Personal Assistance.
CUCN in collaboration with the Cardiff Metropolitan University
(CMU) offers under a franchise agreement a large variety of
programmes such as:
3-years Bachelor degrees in Accounting, Business Management,
Computer Science and Psychology
1-year Master degrees in Business Administration, International
Hospitality & Tourism Management, Law (LLM), Health Psychology
and others are offered.
All courses are conducted by carefully selected high-level teaching
staff who contribute to a valuable learning experience. Courses
are carefully designed to equip the students with a quality led
educational experience, in addition to encouraging life-long learning
skills required to stand out in a very competitive work environment.
Our courses are easily comparable to the academic programmes of
Universities giving the students the opportunity to easily transfer
from and to other academic Institutions in various countries.
CUCN also offers a variety of services and support to students seeking
to increase their level of involvement within the institution and the
local community. The College concentrates in applying the necessary
procedures, policies and educational programmes to a high standard,
providing the best to the benefit of its students.
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ACADEMIC CALENDAR 2019-2020
FALL 2019
13 WEEKS PROGRAMME
02/10/2019 – 14/10/2019

REGISTRATION FOR FALL 2019

14/10/2019 - 28/10/2019

LAST DAY TO ADD/DROP CLASS

14/10/2019

MONDAY

FIRST DAY OF CLASSES

28/10/2019

MONDAY

PUBLIC HOLIDAY

20/12/2019

FRIDAY		

LAST DAY BEFORE CHRISTMAS BREAK

06/01/2020

MONDAY

PUBLIC HOLIDAY

07/01/2020

TUESDAY

CLASSES RESUME

20/01/2020

MONDAY

FINAL EXAMS

24/01/2020

FRIDAY		

END OF FINAL EXAMS

SPRING 2020
13 WEEKS PROGRAMME
29/01/2020 – 07/02/2020

REGISTRATION FOR SPRING 2020

10/02/2020

MONDAY

FIRST DAY OF CLASSES

02/03/2020

MONDAY

GREEN MONDAY HOLIDAY

25/03/2020

WEDNESDAY

PUBLIC HOLIDAY

01/04/2020

WEDNESDAY

PUBLIC HOLIDAY

10/04/2020

FRIDAY		

LAST DAY BEFORE EASTER BREAK

27/04/2020

MONDAY

CLASSES RESUME

18-22/05/2020			FINAL EXAMS

SUMMER 2020
13 WEEKS PROGRAMME
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01/06/2020 – 05/06/2020

REGISTRATION FOR SUMMER 2020

08/06/2020

FIRST DAY OF CLASSES

MONDAY

03/08/2020 - 16/08/2020

MID-SUMMER HOLIDAYS

17/08/2020

CLASSES RESUME

MONDAY

14/09/2020 - 18/09/2020

FINAL EXAMS
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VISION AND MISSION
CUCN’s mission is to provide modern academic programmes that are resultoriented and that focus on students' needs, so that every graduate may
become a competent and qualified professional in today’s rapidly changing
environment.
CUCN does not only focus on the needs of young students but also on the needs
of working adults; it gives adults more options facilitating their learning. That is why
we offer flexible, self-directed programmes that fit their lives and learning needs.
Continuing education means different things to different people and we’re open
to the students' point of view.
CUCN's programmes are designed with one goal in mind: to get you everything
you need to pursue the career you want and succeed.
At CUCN we are committed to providing you with an outstanding student experience.
We work, in partnership with you to instil the CUCN motto – ‘Vive Tum Somnium’, that
is ‘live your dream’ in order to develop important and necessary skills to develop your
confidence, resilience and experiences that will prepare you for life after College and
through to employment.
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PHILOSOPHY
CUCN always remains firm to its students’ centred philosophy by
providing contemporary academic programmes and education that
are result-oriented and focus on the student, aiming that each
graduate becomes a distinguished and expert professional.
CUCN philosophy is based on the following core values and principles:

Access to education:
Opportunity to learn should be open to anyone and anywhere and
education should be affordable and accessible to all.

Global Approach:
Education should not only be tailored to local labour market
needs, but also to the needs of the growing global markets.

Flexibility:
Programmes and services that maximize convenience to students and
are tailor-made to their needs.

Innovation:
Education that breaks down the barriers of time and place and is
based on best modern practices.

Results:
Education should lead to the development of critical thinking and
continuing personal growth. Graduates must be competent to offer
to the professional community they belong.

12
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FACILITIES
Nicosia Campus
According to the requirements set both by the collaborating foreign
Universities and the Ministry of Education and Culture of Cyprus,
City Unity College Nicosia has designed and equipped all premises so
as to offer to its students high-level education in a pleasant environment.
CUCN operates in fully–equipped buildings in the centre of the
educational sector of Nicosia where two private universities also
operate thus creating a population of more than 30,000 students
thus turning the Engomi district area into an "Educational hub".

Library
The library contains a variety of academic books and journals. More
titles are added on a regular basis so as to expand students’ knowledge
as much as possible. In addition, computing facilities are available to
students for their convenience. Students can have access to electronic
libraries as well as electronic databases such as EBSCO.

Cafeteria
At the cafeteria, situated at the Main College building, both students
and staff can have a break from their routine and enjoy coffee,
snacks and more.
Another cafeteria also operates at the International students' centre
building offering students an additional venue for relaxing and socializing.

Classrooms & Other Facilities
Teaching takes place in modern and properly equipped classrooms. All
classrooms, at both buildings, are equipped with audio visual equipment
in order to facilitate the faculty staff in their teaching and provide
innovative teaching methods to our students. Furthermore, CUCN
maintains computer laboratories adequately equipped to meet the
students' needs.
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CAREER CENTER
Of course, CUCN would not be complete without a Career Centre. A significant emphasis is placed
on upon the students’ future and therefore this centre has been formed to prepare them for the
job market and assist them with employment opportunities that are presented to them.

The CUCN Career Centre provides:
Group Career Seminars:
CV Writing, creation of cover letters, provision of electronic and printed samples, references
to main mistakes of an indifferent CV, methods for job seeking, questions and answers for
the first and subsequent interviews, career counseling, work environment and opportunities
per case.

Individual meetings:
It is an on-line test conducted in cooperation with psychologists and counsellors.

Professional principles test:
Is an on-line test, provided in Greek, in cooperation with Greek psychologists and counsellors.

Promotion of CVs to targeted enterprises:
Students’ CVs and employment aspirations are linked to enterprises’ needs.

Participation in career days of City Unity College:
Interview appointments are arranged with targeted enterprises.
These activities are open to students and graduates and/or their parents. Participation can
be arranged through personal contact with the Coordinator of the activities or by filling in the application form provided online at www.cityu.ac.cy

Why Study in Cyprus?
CUCN is located in the heart of the Island the capital Nicosia ("Lefkosia" translated as White City
from the Greek word) and here is where the largest student population lives. Nicosia has been the
capital of Cyprus for over 1000 years. It is the administrative, educational, commercial, financial
and cultural centre of Cyprus. It also serves as a base for major financial services providers and
numerous smaller businesses. As a cradle of civilization marked by historical and cultural wealth,
Nicosia is proud of its continuous progress in terms of cultural expression and creativity. At the
same time, it has emerged as an important centre of education and research in Cyprus.
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ADMISSIONS
EUROPEAN STUDENTS
The criteria for admission to CUCN are set so we can be able to choose wisely the prospective students

ENTRY REQUIREMENTS FOR BACHELOR (CMU PROGRAMMES)
All European applicants should meet the following conditions:
High school leaving diploma (or equivalent)
Minimum Grade point average 60% (12 / 20)

who can complete College - level work. All European applicants must have a high school leaving diploma
with minimum grade point average 60% (12/20) and meet the English Proficiency requirements.

English Language Proficiency

If an applicant doesn’t have an English Certificate, we can provide them with the Oxford online Test

Level B2

determining their competence.

If an applicant doesn’t have an English Certificate, we can provide them with the Oxford
Online Test determining their competence.

ENTRY REQUIREMENTS FOR DIPLOMA (CUCN PROGRAMMES)

One (1) Personal Statement

All European applicants should meet the following conditions:
High school leaving diploma (or equivalent)
Minimum Grade point average 60% (12 / 20)

ENTRY REQUIREMENTS FOR MASTER (CMU PROGRAMMES)

English Language Proficiency

All European applicants should meet the following conditions:

Level B2
Bachelor Degree from an Accredited University and Official Transcript
OR
ENTRY REQUIREMENTS FOR BACHELOR (CUCN PROGRAMMES)
Working experience
All European applicants should meet the following conditions:

minimum three (3) years on the same field OR five (5) years on a different field

High school leaving diploma (or equivalent)

English Language Proficiency

Minimum Grade point average 60% (12 / 20)

Level C1
(Not Required for those who already hold a Bachelor’s Degree from an English speaking

English Language Proficiency

University). If an applicant doesn’t have an English Certificate, we can provide them

Level B2

with the Oxford Online Test determining their competence.

In exceptional cases there will be an interview or challenge courses or entrance exams
or accreditation of prior learning in consultation with the moderator.

One (1) Personal Statement
Two (2) Recommendation Letters
Curriculum Vitae (CV)
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INTERNATIONAL STUDENTS
ENTRY REQUIREMENTS FOR FOUNDATION (CUCN PROGRAMME)

All international applicants should meet the following conditions:

All international applicants should meet the following conditions:

One (1) Passport Copy
(valid at least two (2) years from the day of program commencement)

One (1) Passport Copy
(valid at least two (2) years from the day of program commencement)
High School Leaving Certificates
10th & 12th Levels
High School Transcripts
10th & 12th Levels (min 50% GPA)

ENTRY REQUIREMENTS FOR DIPLOMA (CUCN PROGRAMMES)
All international applicants should meet the following conditions:
One (1) Passport Copy
(valid at least two (2) years from the day of program commencement)

One (1) Personal Statement
High School Leaving Certificates
10th & 12th Level
High School Transcripts
10th & 12th Level (min 60% GPA)
English Language Proficiency.
The minimum requirements are 5.5 in IELTS or Cambridge B2 level. If not a holder of
above certificates you will be asked to take the Oxford Online Test provided by Cardiff
Metropolitan University.

High School Leaving Certificates
10th & 12th Level

ENTRY REQUIREMENTS FOR MASTER (CMU PROGRAMMES)

High School Transcripts
10th & 12th Level (min 50% GPA)

All international applicants should meet the following conditions:

English Language Proficiency.
The minimum requirements are 5.0 in IELTS or 500 (173 computer based) in TOEFL. If not a
holder of above certificates then a min 50% overall grade on High School Leaving Certificate.
If it hasn’t been obtained, the student is enrolled on a two-semesters Foundation Program.

ENTRY REQUIREMENTS FOR BACHELOR (CUCN PROGRAMMES)
All international applicants should meet the following conditions:
One (1) Passport Copy
(valid at least two (2) years from the day of program commencement)
High School Leaving Certificates
10th & 12th Level
High School Transcripts
10th & 12th Level (min 50% GPA)
English Language Proficiency.
The minimum requirements are 5.0 in IELTS or 500 (173 computer based) in TOEFL. If
not a holder of above certificates then a min 50% overall grade on High School Leaving
Certificate. If it hasn’t been obtained, the student is enrolled on a two-semesters
Foundation Program.
22
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ENTRY REQUIREMENTS FOR BACHELOR (CMU PROGRAMMES)

Bachelor Degree from an Accredited University and Official Transcript
OR
Working experience
minimum three (3) years on the same field OR five (5) years on a different field
English Language Proficiency
Level C1
(Not Required for those who already hold a Bachelor’s Degree from an English speaking
University). If an applicant doesn’t have an English Certificate, we can provide them
with the Oxford Online Test determining their competence.
One (1) Passport Copy
(valid at least two (2) years from the day of program commencement)
One (1) Personal Statement
Two (2) Recommendation Letters
Curriculum Vitae (CV)
23
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VISA REQUIREMENTS FOR INTERNATIONAL STUDENTS:

6. Attested Bank Letter clearly certifying that the student’s sponsor has sufficient funds
to cover the student’s expenses and studies in Cyprus (amount of minimum 7000€). The

All international students who apply to the City Unity College Nicosia require a visa to enter

Bank Letter should be issued on the student’s or father’s/mother’s name, no more than a

Cyprus. Students wishing to apply at City Unity College Nicosia should send the following

month before application deadline. The sponsor can only be the father or mother of the

documents to the International Students’ Office by post, fax or email, in order to be

applicant. If neither the Passport nor the Police Character Letter state the relationship

submitted to the Migration Authorities for evaluation:

between the student and the sponsor, then a Certificate of Relationship issued by the
Police or other official authorities stating the relationship between the student and
sponsor must accompany the bank letter.

		

CITY UNITY COLLEGE NICOSIA

		

International Students’ Office

		

19, Stasinou Str., 2404

7. Attested Bank Statement showing that the student’s sponsor maintains a balance of

		

Nicosia – Cyprus

at least 7000€. This statement must be issued no earlier than one month prior to the
application deadline.

		

Tel.: +357 22 332333

		

Fax.: +357 22 332313

8. Attested Medical Examination report issued no more than 4 months before the
application deadline which proves that the student is free from HIV, Hepatitis B & C,

		E-mail: info@cityu.ac.cy

Syphilis and Tuberculosis:

		Website: www.cityu.ac.cy
a. Blood analysis test for HIV, Syphilis, Hepatitis B and C
b. Chest X-Ray for tuberculosis

Documents needed for applying to obtain a visa:
9. Two passport size photos with the applicant’s name written at the back
1. Completed Application for Admission Form.
10. Transfer of 3000 euro to the college bank account before the application submission.
2. Application fee of 150€ (non-refundable)

A copy of the transfer statement and a receipt from the college will be submitted to the
migration along with the application. No visas will be issued without transfer statement

3. Attested copy of Passport (valid at least 2 years from the commencement of classes).

and receipt.

Pakistani and Egyptian applicants’ passports do not need attestation.
Notes:
4. Attested copies of Secondary and Senior Secondary High-School Certificates and

1. All the above documents must be original copies, provided in the English Language,

Official Transcripts for Diploma and Bachelor Programs. Students who are applying for a

clearly readable and bare the proper attestations.

Masters degree must also submit an attested copy of their Bachelors Degree and Transcripts.

2. All international applicants are required to attest the above mentioned documents
by the appropriate / relevant authorities in their country. The attestation process differs

5. Attested Non-Criminal Record Certificate issued by the local police or Ministry of

between countries who have signed the Hague Convention, 1961 (Apostille) and those

Home Affairs (for Indian nationals this must be issued by the Passport Office), stating

who have not.

that the applicant has no criminal record. The Certificate must not be issued more

3. Non government documents need to visibly state the name and phone number of the

than 4 months before the application deadline. In case there is validity or expiry date

person who issued them.

written on it, then the Certificate should be valid until the date the classes commence.
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TUITION FEES

CYPRIOT AND EUROPEAN STUDENTS

2019 - 2020

UNDERGRADUATE DEGREES (FEES PER YEAR)		

FEES (€)

CMU - CUCN

PROGRAMMES OF STUDY									

FINANCIAL

											

AID * (€)

											
CITY UNITY COLLEGE NICOSIA (CUCN)

POSTGRADUATE DEGREES (ONE YEAR)		

FEES (€)

CMU - CUCN

										

FINANCIAL

										

AID * (€)

CARDIFF METROPOLITAN UNIVERSITY (CMU) - 1 Year - Full time
M.B.A - Master of Business Administration 				

9.900		

5.900

LLM - Master in Law			 				9.900		5.900
M.Sc. in International Hospitality & Tourism Management		

9.900		

5.900

NSTALLMENT PLAN - 10 MONTS EXAMPLE

Certificate in Culinary Arts							6.200		3.500
					

B.A. ACCOUNTING		

DIPLOMA DEGREES (2 Years - Full time)

					

Diploma in Business Administration						6.200		3.500

						

Diploma in Retail and Merchandising Management				

TUITION FEES FOR 2019 - 2020			

6.200		

3.500

Diploma in Hospitality & Tourism Animation 					6.200		3.500
Δίπλωμα Λειτουργού Διοικητικής Υποστήριξης					

6.200		

3.500

Diploma in Culinary Arts								6.500		3.500
Diploma in Domestic Personal Assistant						6.200		3.500

BACHELOR DEGREES (4 Years - Full time)
B.A. in International Hospitality & Tourism Management				

6.200		

3.500

B.A. in Business Administration							6.200		3.500

CARDIFF METROPOLITAN UNIVERSITY (CMU)
BACHELOR DEGREES (3 Years - Full time)

AND FINANCE

MASTER IN BUSINESS
ADMINISTRATION (M.B.A.)

€				€
6.500				

9.900

REDUCED TUITION FEES 2019 - 2020			4.500				5.900

INSTALLMENTS:
1st - October - FALL SEMESTER			

1.500				

1.900

2nd - November					

375				

500

3rd - December					

375				

500

4th - January - SPRING SEMESTER			

375				

500

5th - February			

		

375				

500

6th - March					

375				

500

7th - April					

375				

500

8th - May					

375				

500

9th - June					

375			

500

B.A. (Hons) in Accounting and Finance						6.500		4.500
B.A. (Hons) in Business and Management Studies - HRM 				

6.500		

4.500

B.A. (Hons) in Business and Management Studies – Finance 			

6.500		

4.500

B.A. (Hons) in Business and Management Studies – Marketing			

6.500		

4.500

B.A. (Hons) in Business and Management Studies – Law 				

6.500		

4.500

B.A. (Hons) in Business and Management Studies							
- International Business Management 					6.500		4.500

ADDITIONAL EXPENSES (APPLY TO ALL PROGRAMMES)
CUCN Application Fee 					150€

Paid Once

CMU Application Fee					150€

Paid Once

Registration Fee						 50€

Paid at the beginning of each semester

CMU Graduation Fee / Degree				

350€

Other Fees (Official Transcripts, Graduation Ceremony, etc.) 		

See Student's Handbook

Notes:
* CARDIFF / CUCN FINANCIAL AID IS AVAILABLE FOR QUALIFIED CANDIDATES WHO NEED TO APPLY IN ADVANCE
Fees are subject to change.
The Ministry of Education and Culture has no authority on the tuition fees and other financial charges related to the franchise
programms.
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TUITION FEES			

2019 - 2020

INTERNATIONAL STUDENTS

POSTGRADUATE DEGREES (ONE YEAR)

FEES (€)

CARDIFF METROPOLITAN UNIVERSITY (CMU) - 1 Year - Full time
M.B.A - Master of Business Administration						6.100
LLM

UNDERGRADUATE DEGREES (FEES PER YEAR)

		

FEES (€)

PROGRAMMES OF STUDY

- Master in Law									6.100

M.Sc. in International Hospitality & Tourism Management				

6.100

OTHER EXPENSES
			

CITY UNITY COLLEGE NICOSIA (CUCN)

CUC

			

Certificate in Culinary Arts									4.200

		

			

						

CUCN

DIPLOMA

BACHELOR

(2 years)

(4 years)

€

€		

CMC

CMU

BACHELOR

MASTER

(3 years)

(1 year)

€

€

DIPLOMA DEGREES (2 Years - Full time)

CUCN Application Fee				150		150		 50		 50

Diploma in Business Administration 								4.200

Health Accident Insurance (Yearly)		170		170		170		170

Diploma in Retail and Merchandising Management						

4.200

Medical Test Cyprus (Blood Test / X - Rays)

80		

80		

80		

80

Goverment Medical Attestation			

40		

40		

40		

40

Diploma in Hospitality & Tourism Animation 							4.200
Diploma in Culinary Arts										5.500
Diploma in Domestic Personal Assistant								4.200
BACHELOR DEGREES (4 Years - Full time)
B.A. in International Hospitality and Tourism Management (4 years full time)			

4.200

B.A. in Business Administration (4 years full time)						

4.200

App.Temporary Entry Permit (M58)		100		100		100		100
Computer Lab Fees / Students Services		

85		

85		

85		

85

Semester Registration Fee / Orientation		

150		

150		

150		

150

ID Card			 			 25		 25		 25		 25
CARDIFF METROPOLITAN UNIVERSITY (CMU)
Total Other Expenses				

BACHELOR DEGREES (3 Years - Full time)
B.A. (Hons) in Accounting and Finance								4.700
B.A. (Hons) in Business and Management Studies - HRM 						

4.700

B.A. (Hons) in Business and Management Studies – Finance					

4.700

B.A. (Hons) in Business and Management Studies – Marketing					

4.700

B.A. (Hons) in Business and Management Studies – Law						

4.700

B.A. (Hons) in Business and Management Studies
- International Business Management 								4.700

Tuition Fees (yearly)
			

800		
4.200

(culinary Arts)

800		

800

4.200

4.700

6.100

5.000

5.500

6.900

5.500

TOTAL STUDENT COST (YEARLY)

5.000

			

6.300

(culinary Arts)

800		

UPON ARRIVAL
Pink Slip / M61 Student Visa Yearly / arrival arrangements			

200€

Cardiff Metropolitan (CMU) application fee (non refundable) 			

150€

Cardiff Metropolitan (CMU) Graduation Fee / Degree				

350€

Notes:
* CARDIFF / CUCN FINANCIAL AID IS AVAILABLE FOR QUALIFIED CANDIDATES WHO NEED TO APPLY IN ADVANCE
Fees are subject to change.
The Ministry of Education and Culture has no authority on the tuition fees and other financial charges related to the franchise
programms.
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STUDENTS' RIGHTS AND OBLIGATIONS
RIGHTS

OBLIGATIONS

Students are entitled to be fully informed concerning the functions, structure and the aims
of the college.

Students must obey the rules of the college and act according to the code of behaviour
formed by the college.

Students are entitled to attend the courses as long as they have fulfilled their financial
obligations towards the college.

S/He must respect the institutions and the personal freedom of others.
Analytically,

They are entitled to participate in the committees in which they have been selected as members.
They are entitled to arrange meetings with their professors to discuss any problems they may
face at college.
They are entitled to take written examinations provided that they have fulfilled their
financial obligations.

Students must show academic integrity and avoid showing inappropriate behaviour, such
as, deception in any aspect (cheating, plagiarism, forgery, cooperation for falsifying an
issue etc.).
Attendance is mandatory and for any absences students must present a supporting document.
Students may request from their Instructors, a justification of their absences for a short
period, provided that there is an important reason (illness), which is duly certified.

They are entitled to receive certificates from college.
They are entitled to have a Students’ Union, to elect and to be elected freely, and they
are also able to elect their representatives at the Board and the Committees of the college.
They are entitled to develop social, cultural and artistic activities through their Students’
Union and Student Clubs. They can also take part in wider social and other activities by
firstly notifying the college in written.
Every student may use the machinery and the equipment of the college after receiving
permission from the management. S/He may and should use the books and the equipment in
the library during the hours that the library is open. Students may use the library during
other hours, but after making specific arrangements.
Every student can make copies by paying the corresponding fee.
A student who breaks disciplinary or academic rules, and s/he is inflicted punishment may within 15
days from the date of his written notification, appeal against the decision. The Academic Director’s
decision will then be final.

Students are not released from their academic or other obligations even if their absences
from class are justified or not.
Students can have up to 20% of unjustifiable absences for each course separately. The
Instructor of a specific course has the right to Administratively Withdraw (AW) a student with
more than 20% absences.
The Academic Director makes the final decision on whether the absence of a student is
justified or not.
Exams are obligatory for all the students.
Students who are absent from a predetermined, written or an oral, exam due to an illness or
another serious reason, must justify their absence on time, by presenting a doctor’s certificate
or another supporting document to their Instructor.
Students must respect and follow the laws of the Republic of Cyprus. The college will report any law
violations to the authorities.
Constant absences made by foreign students will be reported to the Immigration Department
(according to the instructions or regulations of the Immigration Department, or the relative
legislation of the Republic of Cyprus at that time). The college will also inform the Ministry
of Education with a notification to the Higher Education Department.
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Students must respect the property of the college.
Students have to be consistent to their obligations and act responsibly in every work they are
engaged to do.
Students must pay the fees according to the dates set by the college.

When his/her behavior affects the functioning and loss of prestige of the college, as well as at the
staff’s activities.
When s/he refuses to comply with the rules of conduct.
According to the nature and the violation degree of the disciplinary rules, the following
punishments maybe imposed to the students:

Students who delay paying their fees may not be allowed to take the predetermined
examinations or may even be excluded from further studies at the college.

Compensation towards the college.

Attending classes is compulsory.

Expulsion from college for a few hours or days.

Students, when asked, are obliged to attend lectures or seminars organized by the college.

Expulsion from college forever.

Students should read the notices placed on special notice boards to be informed in time, and
to find out about any obligations that they might have.

A student who has been expelled from college for good cannot be accepted again.The fees and
other amounts paid by the student until his/her day of expulsion are not refundable.

Students must behave politely and discreetly towards their Instructors, the college staff and
their fellow students.
Students must respect the property of the college and are responsible for any damage they
may cause.
Students must be at college 10 minutes before the lessons begin. Students who are late for
class for three times will receive an absence.
Students are obliged to inform their Instructor or the Programme Coordinator in case they will
not be attending the course.
Smoking is strictly prohibited in the classrooms and generally in all the indoor spaces at
college. Smoking is only allowed in a specific area at the cafeteria of the college.
Students are obliged to have an insurance, which is provided by the college through an
insurance company by paying the relative premiums.
A student is breaking the rules of the college when s/he does not follow the above
regulations and moreover:
His/her behavior causes problems in the classroom.
His/her behavior causes problems for the Administration of the college.
S/he destroys the property of the college.
S/he refuses to leave from a specific room from the college, when being asked by a member
of either the Academic or the Administration staff.
32
32

33
33

FINANCIAL INFORMATION
The cost of a college education is a matter of concern for many students and their families.
Regardless of your family’s financial circumstances, paying for college will probably require a
large commitment of resources over the next several years.
The staff members are dedicated advocates for students in need of financial assistance as
well as those whose academic successes and special talents have earned them special
recognition. CUCN offers students financial options as to be able to assist them
money-wise in the following ways of CUCN's policy.
FINANCIAL AID POLICY
1. Tuition payment in interest-free monthly instalments.
2. Tuition reduction for unemployed students possessing
an unemployment card.
3. Tuition reduction for multi-membered families.
4. Cooperation with the General Secretary of European
Youth – European Youth Card.
Scholarships are awarded by CUCN on the basis of academic merit, financial necessity
and personal achievement to selected home and international students either at the
beginning or during their studies.
CUCN awards entrance scholarships, both full and partial, to students who have obtained
an “A” average in their high school leaving certificate. A partial entrance scholarship
covers the tuition fees for one semester whereas a full entrance scholarship covers the
tuition fees for one academic year or two semesters.
All home/international students are automatically eligible for scholarships on the basis of
their previous performance at CUCN. Continuing scholarships are available after completion
of the second semester (not including foundation courses) on the basis of the CPA earned
for the two semesters (successfully completed a minimum of 30 credits). After the first
year, scholarships are given on the basis of the CPA (successfully completed a minimum 15
credits (30 ECTS) each semester). A CPA of 4.0 qualifies for €650 scholarship, and a CPA of
3.50- 3.99 qualifies for €450 scholarship for the next semester and thereafter as long as
the CPA is maintained at this level.
PAYMENT
Tuition and fees are payable before the beginning of each semester. The college may permit
native students on an instalment basis, if one third of the fees are paid upon registration.
International students must pay in advance.
METHODS OF PAYMENT
Students can pay by cash, cheques or visa. They can also pay through their bank at the
following account number:
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CITY UNITY COLLEGE (NICOSIA)
BANK DETAILS: Eurobank Cyprus Ltd LIMITED
IBAN No: CY34 0180 0008 0000 2001 0024 6418
SWIFT Code: ERBKCY2N

REFUND POLICY OF ANNUAL TUITION FEES FOR CYPRIOTS OR OTHER EU STUDENTS
It is clarified that a Cypriot or other EU student who withdraws from the program of studies
is entitled to a refund of the tuition fees as follows:
100% if he/she withdraws prior to the commencement of classes
75% if he/she withdraws during the 1st week of the semester
50% if he/she withdraws during the 2nd week of the semester
25% if he/she withdraws during the 3rd week of the semester
After the 3rd. week no refund is effected
REFUND POLICY OF ANNUAL TUITION FEES FOR INTERNATIONAL STUDENTS:
If a student upon his/her arrival in Cyprus fails to pass the medical examinations or for
any personal reasons, is asked by the Authorities to return to his/her country, on the basis
of fake documents or his/her involvement in criminal offences, then no refund can be
effected.
If a student for personal reasons does not accept the visa issued for him/her and chooses
not to enter in Cyprus, then a sum 1.000 Euros (out of the total application expenses, visa
processing and other related expenses) is withheld by the College and the remaining of
the amount paid is refunded following a decision of the Administrative Committee. These
amounts are refunded within 45 days from the date the student applies for a refund of the
tuition fees.
If a student is considered by the Cyprus Authorities as not eligible to be admitted in the
program of study and his /her visa is rejected by the Cyprus Republic then a sum of 150
Euros (out of the application expenses, visa processing and other related expenses) is
withheld by the College and the remaining of the amount paid is refunded following a
decision of the Administrative Committee. These amounts are refunded within 45 days
from the date the student applies for a refund of the tuition fees.
REFUND POLICY OF ANNUAL TUITION FEES STUDENTS OF THE CARDIFF MET
It is additionally clarified that if a student withdraws from the program of studies he/she
is entitled to a refund of the annual tuition fees as follows:
65% if he/she withdraws prior the commencement of classes *
50% if he/she withdraws during the 1st week of the semester
25% if he/she withdraws during the 2nd week of the semester
After the 2nd week no refund is effected
*The 35% of the total payable tuition fees has to be under all circumstances be settled
even if the student has withdrawn from the program.
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PROGRAMMES OF STUDY
City Unity College (CUCN)
Foundation
Certificate in Culinary Arts
Diploma in Business Administration
Diploma in Retail & Merchandising Management
Diploma in Hospitality & Tourism Animation
Δίπλωμα Λειτουργού Διοικητικής Υποστήριξης
Diploma in Culinary Arts
Diploma in Domestic Personal Assistant
B.A. in International Hospitality & Tourism Management
B.A. in Business Administration
Cardiff Metropolitan University (CMU)
(The following programmes are offered under
franchise agreement with the Cardiff Metropolitan University)
B.A. (Hons) in Accounting and Finance (3 Years)
B.A. (Hons) in Business and Management Studies (3 Years)
LLM Master in Law (1 Year)
M.B.A. Master of Business Administration (1 Year)
M.Sc. in International Hospitality & Tourism Management (1 Year)

ADDITIONAL INFORMATION
1. The following programmes of study of the City Unity College Nicosia
areaccredited by the Cyprus Agency of Quality Assurance and Accreditation
in Higher Education: Certificate in Culinary Arts, Diploma in Culinary Arts,
Diploma in Domestic Personal Assistant, Diploma in Business Administration,
Diploma in Retail and Merchandizing Management, Diploma in Hospitality
and Tourism Animation, Δίπλωμα Λειτουργού Διοικητικής Υποστήριξης,
B.A.in International Hospitality and Tourism Management, B.A. in Business
Administration.
2. Most courses are offered in 3 periods weekly (50-minute duration for each
period).
3. All programs of study are offered in English, except the Diploma in
Administrative Support Officer (Λειτουργός Διοικητικής Υποστήριξης) and
the Certificate and Diploma in Culinary Arts which are offered both in
English and Greek

Foundation
CUCN Foundation is designed for
students whose qualifications in
English will not allow them to
advance directly to CUCN diploma
or bachelor degree programme.
CUCN’s
Foundation
bridges
academic gaps but also helps
prospective students learn about
Cyprus’ life and culture.
CUCN Foundation Programme will
last one (1) or two (2) semesters.
Students that show no proof of
English proficiency must take the
Placement Test and depending on
how they score they will be placed
in either one (1) or two (2) semester
programme.
Upon successful completion of the
Foundation Programme, students
can enter the Diploma or degree
programme of their choice at CUCN.

(Does not apply for franchised
programmes.
See
entry
requirements for each programme).
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COURSE MODULES
1st Year – 1st Semester (Total 30 ECTS) Required
CCUL-101
Fundamentals of Culinary Arts
Course Description - The foundation for developing a professional skill level through
which students learn about tools, equipment. Emphasis is given on the principles of
culinary art and the history of food in order for students to learn the different methods
of cooking. The class demonstrates to students, how a modern kitchen is organized and
operates.

Culinary Arts
Certificate (1 Year)
The general objective of the program is to give students the ability to acquire and
develop basic culinary skills to be able to perform all the required tasks in a professional
restaurant and professional kitchen

CCUL-109
Nutrition, Food Safety and Hygiene
Course Description - Studies the nutrients found in food products, such as proteins,
vitamins and carbohydrates. It also emphasizes the importance of personal hygiene as
well as the prevention of food poisoning, hygiene control and legislation concerning the
food handling at any food premises
CCUL-102
Introduction to Cooking Methods
Course Description This module is an Introduction to Essential Cooking Techniques, such
as the blanching, poaching, boiling, steaming, braising, roasting and baking, grilling and
broiling, as well as pan frying. Students also are mainly taught to classify the methods
of heat transfer and identify the effects of heat on food components.

Market Demand
The hospitality and tourism industry is central in the economy of Cyprus, as well as the
economies of most countries, therefore developing programs of study related to this
important industry is a necessity to satisfy the needs of the market . Our Institution has
developed already a Bachelor level degree in Hospitality and a Diploma in Animation
and is now proceeding with the Diploma and Certificate in Culinary Arts

CCUL-103
Introduction to Baking and Pastry
Course Description - This module aims to expose the students, through theory and
demonstration, to pastry preparation and materials. The course content includes the
study of the pastry art, basic creams, sponges and basic doughs, as well as hot sweets,
cold sweets, gateaux basic sauces and flans. Students additionally will be able to correct
cake failures or defects.
CCUL-104
Stocks, Soups and Sauces
Course Description - This course provides students with the fundamental principles of
stocks, soups, sauces, gravies and thickening agents. Students will produce a variety
of these products in the Kitchen which will incorporate practice in the use of tools,
utensils, equipment and application of safety and sanitation practices. Students will
apply preparation skills and efficient organization of work techniques
CCUL-105
Introduction to Garde Manger
Course Description - This course provides students with skills and knowledge of the
organization, equipment and responsibilities of the "cold kitchen". Students are
introduced to and prepare cold hors d'oeuvres, sandwiches, salads, as well as basic
charcuterie items while focusing on the total utilization of product.
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COURSE MODULES
1st Year – 2nd Semester (Total 30 ECTS) Required
CCUL-111
Legumes and Grains
Course Description - In this course students will learn the preparations of legumes
and grains and their different cooking methods. The student practices preparation,
presentation and garnishing as well as mixing these products with other dishes and
cuisines. They are also taught to define the cooking characteristics of Legumes and
identify standards of quality in grains and legumes.
CCUL-112
Meats, Poultry and Game
Course Description - As a basis for learning more advanced food preparation techniques,
the student learns the science of scratch cookery through batch assignments. Areas of
study include meats, poultry, game. The student practices preparation, presentation
and garnishing.
CCUL-113
Purchasing Commodities
Course Description - Purchasing
methods, food and beverage control, costing and
specifications in a modern foodservice operation are the topics treated in this course.
Students gain realistic experience by writing foodservice specifications, based on
general purchasing methods, requirements, procedures, and ethics.
CMAT-103
Mathematics for Culinary Studies
Course Description - This course develops the mathematical skills of students that are
vital to the food service industry. These skills include familiarizing yourself with weight
changes, measuring and calculating food costs, portion cost, controlling work and
controlling the portions that are important to cook.
CCUL-115
Pasta and Farinaceous
Course Description - This course provides students with the fundamental principles of
Farinaceous, Fresh Pasta and Dry Pasta fabrication. Covers the processing of Fresh Pasta
and Dry Pasta items. Issues of grading, yield, market forms and standards are discussed.
Many types of Fresh Pasta and Dry Pasta are processed in the class.
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COURSE MODULES
1st Year – 1st Semester (Total 30 ECTS) Required
CCUL-101
Fundamentals of Culinary Arts
Course Description - The foundation for developing a professional skill level through
which students learn about tools, equipment. Emphasis is given on the principles of
culinary art and the history of food in order for students to learn the different methods
of cooking. The class demonstrates to students, how a modern kitchen is organized and
operates.

Culinary Arts
Diploma (2 Years)
Students enrolled in this program earn a Diploma in Culinary Arts which seeks to prepare
students for entry-level cooking positions in restaurants, hotels or other food service
operations with future career prospects in
related positions. They will be trained
and receive academic instruction on how to apply the knowledge and skills necessary
for entering the Hospitality Industry at a level allowing for continuing education and/
or life-sustained employment.

Upon successful completion of this diploma students
•
•
•
•
•

Acquire adequate handling of knives usage and kitchen equipment handling
Understand the principles of hygiene, nutrition and safety
Understand basic cooking methods and become familiar with all cooking techniques
in various products
Become sensitive about the preservation and protection of raw materials in the
kitchen.
Enhance best practices utilization of meat and fish products

CCUL-109
Nutrition, Food Safety and Hygiene
Course Description - Studies the nutrients found in food products, such as proteins,
vitamins and carbohydrates. It also emphasizes the importance of personal hygiene as
well as the prevention of food poisoning, hygiene control and legislation concerning the
food handling at any food premises
CCUL-102
Introduction to Cooking Methods
Course Description This module is an Introduction to Essential Cooking Techniques, such
as the blanching, poaching, boiling, steaming, braising, roasting and baking, grilling and
broiling, as well as pan frying. Students also are mainly taught to classify the methods
of heat transfer and identify the effects of heat on food components.
CCUL-103
Introduction to Baking and Pastry
Course Description - This module aims to expose the students, through theory and
demonstration, to pastry preparation and materials. The course content includes the
study of the pastry art, basic creams, sponges and basic doughs, as well as hot sweets,
cold sweets, gateaux basic sauces and flans. Students additionally will be able to correct
cake failures or defects.
CCUL-104
Stocks, Soups and Sauces
Course Description - This course provides students with the fundamental principles of
stocks, soups, sauces, gravies and thickening agents. Students will produce a variety
of these products in the Kitchen which will incorporate practice in the use of tools,
utensils, equipment and application of safety and sanitation practices. Students will
apply preparation skills and efficient organization of work techniques
CCUL-105
Introduction to Garde Manger
Course Description - This course provides students with skills and knowledge of the
organization, equipment and responsibilities of the "cold kitchen". Students are
introduced to and prepare cold hors d'oeuvres, sandwiches, salads, as well as basic
charcuterie items while focusing on the total utilization of product.
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COURSE MODULES
1st Year – 2nd Semester (Total 30 ECTS) Required
CCUL-111
Legumes and Grains
Course Description - In this course students will learn the preparations of legumes
and grains and their different cooking methods. The student practices preparation,
presentation and garnishing as well as mixing these products with other dishes and
cuisines. They are also taught to define the cooking characteristics of Legumes and
identify standards of quality in grains and legumes.
CCUL-112
Meats, Poultry and Game
Course Description - As a basis for learning more advanced food preparation techniques,
the student learns the science of scratch cookery through batch assignments. Areas of
study include meats, poultry, game. The student practices preparation, presentation
and garnishing.
CCUL-113
Purchasing Commodities
Course Description - Purchasing
methods, food and beverage control, costing and
specifications in a modern foodservice operation are the topics treated in this course.
Students gain realistic experience by writing foodservice specifications, based on
general
purchasing methods, requirements, procedures, and ethics.
CMAT-103
Mathematics for Culinary Studies
Course Description - This course develops the mathematical skills of students that are
vital to the food service industry. These skills include familiarizing yourself with weight
changes, measuring and calculating food costs, portion cost, controlling work and
controlling the portions that are important to cook.
CCUL-115
Pasta and Farinaceous
Course Description - This course provides students with the fundamental principles of
Farinaceous, Fresh Pasta and Dry Pasta fabrication. Covers the processing of Fresh Pasta
and Dry
Pasta items. Issues of grading, yield, market forms and standards are
discussed. Many types of Fresh Pasta and Dry Pasta are processed in the class.
CCUL-116
Garde Manger
Course Description - Students will be able to explain the significance of the use of
garnishes, fruit and vegetable carvings, appetizers and hors d’ oeuvres, aspic, pates,
terrines,
mousses and galantines in production areas of food service operations and
demonstrate their abilities to apply such uses.
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COURSE MODULES
2nd Year – 1st Semester (Total 30 ECTS) Required
CCUL–201
Fish & Shellfish
Course Description - This course provides students with the fundamental principles of
fish and Shellfish fabrication. Covers the processing of fish, and shellfish items. Issues
of grading, yield, market forms and standards are discussed. Many types of fish, and
shellfish are processed in the class.
CHOS-201
Principles of Menu Planning
Course Description - A study on how to design a menu in an existing or new operation.
The importance of product and equipment availability, selling prices, flow and skill
levels and station capacities when making menu changes, are thoroughly examined. Thus
students are expected to be able to write a menu taking into consideration nutrition,
menu content, descriptive terminology.

CCUL–210
Baking & Pastry
Course Description - Students will enrich and apply the theory and develop practical
experience of pastry and baking methods in the modernized catering world. They will
combine the skills and knowledge they have gained in earlier modules to be able to
ensure that pastry processes and finished products meet recipe specifications
CCUL – 250 Summer Internship
Course Description - The purpose of the internship is to help students realize and
experience the real work conditions and assess the various phases of applying the
knowledge gained in the two previous semesters. We place particular emphasis on giving
the opportunity to our students to apply the knowledge acquired in the classrooms and
labs

CCUL–202
International Cuisine
Course Description - This course covers international cuisine and exposes the student
to culture, history, diversity in foods and flavour profiles from around the world.
International cuisine has gained globalized dimensions and therefore has become central
in most culinary arts programs. Students are taught to understand the influences and
the cultural history of international foods and cuisine.
CHOS–304
Food & Beverage Costing
Course Description - The course covers the principles and procedures involved in an
effective food and beverage control system, including the determination of standards,
the operating budget, cost-volume-profit analysis, income and cost control, menu
pricing, labour cost control and computer applications
CCUL–118
Herbs, Spices and Essential Oils
Course Description - The aim of the course is to not only learn about the basic types of
seasonings and aromatic herbs, but also to adopt the healthy requirements for spices.
To acquire skills and to distinguish different types of spices herbs and oils. Learn the
different types of Herbs and Spices, as well as understand the periodic table of spices
and the creation of spice pairing and blends
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COURSE MODULES
2nd Year – 2nd Semester (Total 30 ECTS) Required
CCUL–308
Kitchen Facilities Planning & Design
Course Description This course will teach students basic kitchen design issues,
ergonomics of the space to increase kitchen productivity, and systematic control of
machine maintenance. Resources need to be wisely used so as to enhance productivity
and achieve efficiency.
CCUL–215
Mediterranean Cuisine
Course Description - Every week, students enter the kitchen where they taste
Mediterranean dishes, organize meals, learn the techniques of Mediterranean cooking
and evaluate their culinary creations. This course covers Mediterranean cuisine and
teaches the student culture, history, food diversity and flavour profiles from around the
world, with particular reference to Cypriot Cuisine.
CCUL–206
General Business Skills
Course Description - The aim of the course is to contribute to a balanced and appropriate
general education leading to the individual and social development of each student,
conventions and methods of research, analysis and problem solving at an appropriate
level. Encourage initiative and develop confidence in each student and provide an
appropriate level of economic / business education.
CCUL-207
Commercial Cooking
Course Description - The purpose of this module is to highlight the advantages of creating
a centralized mass production system. For example, the production of sauce, soup,
salad, vegetable cuts can be done in a central kitchen, resulting in reduced food costs.
Use of numeric formulas and incorporation of functional ingredients, such as modified
wheat flours, are taught.
CCUL–208
Food and Wine Pairing
Course Description - The aim of the course is to develop knowledge, skills and
understanding of gastronomy and gastronomic principles. How the five senses can be
used in the combination of food and wine. Know the major factors needed to produce
wine; Know the major wine making regions of the world; Identify the differences
between wines and spirits.
CCUL–204
Breakfast
Course Description - It studies the selection and preparation of important breakfast
products. Basic knowledge of food production is provided which contributes to a more
efficient preparation of breakfast. The lesson offers the knowledge to manage a kitchen
and has to do with the organization and use of skills in a professional and modern kitchen
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COURSE MODULES
1st Year – 1st Semester (6 ECTS each course – Total 30 ECTS)

Domestic Personal Assistant
Diploma (2 Years)
Students enrolled in this program earn a Diploma that develops them as skilled and
professional workforce of DPA.
Graduates are expected to organise and assist in the daily management of the household.
Graduates are expected:
• To understand the importance of creating a hospitable and comfortable domestic
environment;
• To acquire organizational skills;
• To identify the importance of health, safety and hygiene standards;
• To organize stock management;
• To demonstrate awareness of the variety of circumstances faced by people who need
care and support;

CENG–105
English Communication and Writing
Course Description - The module aims to develop mainly the vocabulary, communication
and comprehension (reading, listening) skills of students while teaching them fieldspecific language necessary for working as a Domestic Household Assistant.
CHOS-106
Food and Beverage Service Operations
Course Description - This module aims in enabling students to increase their understanding
of Food & Beverage (F&B) service operations through exposure to a number of theoretical
concepts and operational issues in an F&B setting. The course will expose students to
the various food and beverage service methods, areas and equipment.
CFSC-101
Fundamental Skills of Care Giving I
Course Description - This module is the first part of the Fundamental Skills of Caregiving.
It contains the material that is most likely needed by all direct care and direct support
professionals. Additional training is necessary if one is expected to provide personal
care or assistance in activities of daily living.
Language Elective I
Course Description - The module aims to provide students the basic communication and
writing skills to their chosen language. Students are expected to reach level A1
CSOC–101
Sociology and Culture
Course Description - This module introduces students to the basic concepts and analytic
categories in the field of Sociology, focusing on the major perspectives and general
phenomena of social life.
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COURSE MODULES
1st Year – 2nd Semester (6 ECTS each course – Total 30 ECTS)
CFSC–102
Fundamental Skills of Care Giving II
Course Description - In part two of Fundamental Skills in caregiving the curriculum
focuses on the skills, knowledge, and abilities that have been identified as the most
desired. This can include bathing and grooming, housekeeping, help with meals and
encouragement of behaviours that enhance interaction.
CHSF–201
Health, Safety and First Aid
Course Description - This module is designed to examine the health and safety within the
household. Particular emphasis is placed upon the application of first aid techniques,
like the treatment of superficial injuries such as scratches, burns as well as first-aid
steps to food poisoning, chocking and natural hazards (earthquakes and fire prevention).
CFCE–100
Shopping and Household Resource Operations
Course Description - Purchasing methods and specifications in a modern foodservice
operation are the topics taught in this module. Students gain realistic experience by
implementing recipes according to their specifications based on general purchasing
methods, requirements, procedures, and ethics.
CCGD–110
Child Growth, Development & Behaviour
Course Description - This module involves the study of management, motivation, building
self-esteem, positive discipline strategies and social and emotional development in
children. Students develop a personal philosophy of child guidance.
CCUL–130
Basic Cookery I
Course Description - Basic Cooking begins with the fundamentals and principles of the
art of cooking and the science of baking. It includes management, production skills and
techniques. This module is offered as a laboratory-based class.
CDPA–250
Industry Training
Course Description - The purpose of the internship is to help students realize and
experience the real work conditions and assess the various phases of applying the
knowledge gained in the two previous semesters. We place particular emphasis on giving
the opportunity to our students to apply the knowledge acquired in the classrooms and
labs
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COURSE MODULES
2nd Year – 1st Semester (6 ECTS each course – Total 30 ECTS)
CCUL–210
Basic Cookery II
Course Description - A more advanced culinary theory module which focuses on the
development of knowledge, abilities, attitudes and personal qualities. Areas of studies
include meat, poultry, game, ethnic food, vegetarian food and principles of pastry.
CHOS–202
Alcoholic and Non Alcoholic Beverages
Course Description - The module aims to introduce students into the world of alcoholic
and non-alcoholic beverages including wines, water, juices, beers, liqueurs etc., so as
to learn the procedures of preparing and serving them.
Language Elective II
Course Description - The module aims to provide students the basic communication and
writing skills to their chosen language. Students are expected to reach level A2
CGBS–100
General Business Skills
Course Description - This module aims to contribute to a balanced and appropriate
general education leading to the personal and social development of each student. The
aim is to develop, in each student, habits and methods of investigation, analysis and
problem solving at an appropriate level.
CPSY–100
Family Psychology
Course Description - The key aim of this course is to offer detailed knowledge on family
life matters. The main aim of this course is to provide the students with good orientation
in daily family issues and the ability to see families from the systems approach point of
view.
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COURSE MODULES
2nd Year – 2nd Semester (6 ECTS each course – Total 30 ECTS)
CHOS–220
Savoir Vivre
Course Description - The aim of this module is to transmit to the students the rules of
French savoir-vivre, the universal rules of behaviour in order to enable them to feel
more comfortable in all circumstances.
CFUG–212
Fundamentals of Gardening
Course Description - This course aims to provide the basic knowledge of gardening and
why they are important all the way to the production of fruits and flowers. The students
will learn the different types of soil and fertilisers. They will also learn how to correct
the soil composition in a yard.
CNDP–201
Nutrition and dietary patterns
Course Description - This module studies the nutrients found in food products,
such as proteins, vitamins and carbohydrates as well as food and personal hygiene,
food poisoning, hygiene control and legislation concerning the food handler and food
premises.
CEOE-200
Event Planning
Course Description - This module is designed to assist students with all the challenges
that surround any event or meeting and the pre-event procedures. They will be trained
to be able to organise successfully such events in a cost effective way with added value.
CSDT-200
Self-development Theories & Practice
Course Description - This module aims to provide the students with knowledge and skills
that would be useful in identifying personal development skills, allow them to develop
as leaders and be equipped with the necessary skills to deal with staff administration
and welfare.
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COURSE MODULES

Business Administration
Diploma Degree (2 Years)
In the business world, the future professionals come face-to-face with important decisions in
their everyday lives.
CUCN’s philosophy is to prepare you for today's competitive business environment by teaching
the frameworks and techniques that will help you understand how it functions.
Our mission is to equip you with the necessary knowledge, skills, and tools which will enable
you to shape a diverse mind-set and develop into world-class managers, leaders, entrepreneurs,
and scholars.
Programme’s learning outcomes:
- Business knowledge: The basic functions of business which are accounting, marketing,
management, economics and finance.
- Critical Thinking: To identify business problems, study and analyse them and make
sound business decisions.
- Communication: To demonstrate leadership and communication skills (oral and written)
and exhibit professional behaviour.
- Ethics: To recognize, analyse and choose resolution to ethical problems explicit or
implicit in decision-making.
- Leadership: To demonstrate business leadership and decision-making skills necessary
to be effective managers.
- Technology: To use computer software related to business.
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1st Year – 1st Semester (6 ECTS each course – Total 30 ECTS)
Required
CENG-100
English Composition
Course Description - This course aims at giving students the opportunity to develop
creative writing skills on a mature level, emphasizing the literary effects of language.
The program will provide work on writing letters, memoranda reports, resumes and
personal essays and research papers.
CMAT-100
College Algebra
Course Description This course aims to equip students with the relative mathematical
knowledge which is essential as a basis for students who will follow a degree in
economics, finance and other associated study fields. Rectangular coordinates, graphs
of equations, sequences, permutations and combinations are some of the topics that
this course focuses on.
CBUS-100
Introduction to Business
Course Description This course aims to provide a solid foundation of the practical
knowledge of important developments in business and the associated challenges of
recent events in national and international economies. The course will illustrate the
interrelated nature of business activities and the pressures and tensions that shape the
process of decision making in business.
CCOM-100
Computer Applications
Course Description An introduction course in computer applications, focusing on
microcomputer technology emphasizing file management, utilizing Microsoft Windows
operating system, statistical tools such as excel, database software such as Access,
Presentation software such as PowerPoint, and other popular software, such as word
and outlook.
Electives
General / Liberal Arts (See Below)
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COURSE MODULES

COURSE MODULES
2nd Year – 1st Semester (6 ECTS each course – Total 30 ECTS)

1st Year – 2nd Semester (6 ECTS each course – Total 30 ECTS)
Required
Required
CENG-200
Advanced English Writing
Course Description The main aim of this course is to help students develop an appreciation
in literature and practice writing critical and argumentative essays on various topics. It
also aims at training students to become comparatively proficient in academic writing;
that is the use of references, quotations, footnotes, bibliography etc.

CACC-102
Accounting II
Course Description This course focuses on the preparation, use and interpretation of
relative accounting information coming from the financial and operating statements of
a business. The purpose is to guide students in the understanding and making sense of
the fundamental ways that business activities partially arise from and relate to financial
and managerial decisions.

CMGT-100
Introduction to Management
Course Description This course aims to provide an understanding of the main theories associated
with the management of businesses and the ways that human behavior translates such theories
into everyday practice. Attention is given to the different types of organizational structures and
cultures, to the fundamental differences between private and public organizations and emerging
trends at a local, national and global level.

CECO-102
Principles of Macroeconomics
Course Description Particular attention is given to the description, analysis and application
of economic forces within the context of contemporary businesses and their relationships
with the society and other main stakeholders in the external environment. Emphasis is given
on the application and effect of economic principles on the ways that businesses operate in
the long-term.

CECO-100
Principles of Microeconomics
Course Description The aim of this course is to demonstrate the ways that businesses use
economics as a basis for their everyday decision making in different industrial domains and
across national and international borders. Students will become aware of how to solve
economic problems in different contexts by breaking it down to its smaller constituent
parts.

CMKT-100
Marketing Principles
Course Description This course introduces the role, tools and concepts of marketing
especially in creating interactive communities between businesses, customers, brands,
products and services. As such, a fundamental aspect of marketing is the creation of
value for customers and the consequent development of loyal and royal customers by
adapting to their individual needs.

CACC-100
Accounting I
Course Description The aim of this course is to explore accounting as an indispensable
part of business activities from different industrial domains and as a basis, upon
which important decisions are planned, analyzed and implemented. Students will
become familiar with a number of fundamental entities in accounting such as managers,
investors and creditors.

CMKT-100
Business Mathematics
Course Description This course emphasizes performance of common computations found
in the various functional areas of business. Students will use graphs, equations, ratio and
proportion, percentage, and measurement systems to solve typical business problems such
as the calculation of trade and cash discounts, markups, taxes, employee compensation,
simple and compound interest, depreciation, inventory valuation, bonds and stocks, basic
financial statement analysis, and business statistics.

Electives
Business (See Below)
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Electives
General / Liberal Arts (See Below)
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Business Electives

COURSE MODULES
2nd Year – 2nd Semester (6 ECTS each course – Total 30 ECTS)
Required
CBUS-220
Organizational Behaviour
Course Description This course focuses on the role of the everyday behaviour of employees and
teams in shaping the effectiveness of businesses especially in their interaction with customers. There
is an analysis of important concepts and theories which relate to aspects such as the motivation
and personality of employees and the cultural and societal norms which are important in specific
contexts.
CLAW-200
Business Law
Course Description This course provides the students with a basic understanding of the legal
system of different countries and its consequent effect and involvement as an essential tool for
managers in any business environment. The role of the government, the relationships between
different private businesses and the protection of customers is explored in depth.
CMAT-200
Business Statistics
Course Description This course aims to make students aware of the various statistical
concepts and techniques that could be of use to aid decision making in organizations in
different industries. Emphasis is given on issues such as the role of statistical computer
packages, the different data collection methods and the choice of sample sizes for different
surveys.
CCOM-120
E-Commerce
Course Description The central goal of this course is to develop an integrative knowledge of
the digital economy. It focuses on the information superhighway as the technological enabler
that has dramatically changed the way in which companies orchestrate their value creation.
This course, with a strategic perspective in mind, looks into the knowledge-enabled
enterprises and the influence of electronic commerce in shaping the rules of modern
business environments. From a managerial point of view, the course will delineate the
skills and knowledge required in the digital world.
Finally, this course also offers a technology perspective that touches upon the underlying
IT mechanisms for electronic commerce.
Electives
Business (See Below)
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CMGT-210
Small Business Management
Course Description The ultimate scope of this course is the analysis of the most
important determinants that shape the beginning and eventual operation of a
small business and the ways that employee and managerial ideas are turned into
opportunities. Essentially, students will become aware of the content, nature
and scope of entrepreneurship and its association with issues such as culture and
diversity.
CMKT-220
Public Relations & Publicity
Course Description This course provides an understanding of the effects arising
from the application of public relations both in the private and the public sector.
Emphasis is given in the relationship between businesses and media in shaping
their image towards the external environment and the importance of issues such
as corporate social responsibility in the strategic planning and development of
businesses.
CACC–200
Managerial Accounting I
Course Description This course provides an essential understanding of managerial
accounting and its importance in affecting the economic decisions of businesses,
especially at an internal level. Students will be introduced to relevant frameworks
and the ways that they can utilize associated information to inform operational,
tactical and strategic decisions in various competitive environments.
CMKT-230
Advertising
Course Description This course is an introduction to the concept of advertising. It
explains the history, the evolution and the role of advertising in today’s business
environment. Students will gain an understanding of the problems and principles of
effective advertising, including a study of advertising media, and evaluation of the
advertising program.
CMKT-240
Customer Behaviour
Course Description The basic objective of the course is to familiarize students with
the key concepts of consumer behaviour. Particular emphasis will be placed on the
practical application of these concepts to marketing practice as well as on consumer
behaviour research.
CMKT-250
Marketing for Services
Course Description The main objective of this course is to familiarize students with
the marketing of services. The course substantially contributes to the mainstream
of knowledge on the services marketing and attempts to apply and adapt current
ideas in marketing development from a product-oriented market to a service-oriented
market. The students will be able to develop an ability to evaluate, implement and
lead effective marketing programs in service companies and organizations.
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CFIN-250
Finance for Managers
Course Description This course is designed to provide future managers with a level of
practical understanding that is genuinely useful in the workplace by covering a range
of key financial areas including: how to interpret financial statements; how firms are
funded; understanding costs and pricing decisions and the principles of working capital
management. Furthermore, the course will provide an overview of corporate financing
it covers topics on long term external financing of the firm and examines the concept
of financial planning and financial performance analysis.
CMKT-202
Marketing Management
Course Description Marketing Management is the art and science of choosing target
markets and getting, keeping, and growing customers through creating, delivering,
and communicating superior customer value. Marketing management seeks to meet
organizational objectives by effectively satisfying customers in a dynamic environment.
This course provides an overview of marketing processes and marketing principles,
and provides students with the opportunity to apply the key concepts to practical
business situations.

English Electives
CENG–220
Business Communication
Course Description The course aims to develop students’ oral and written communication skills
while at the same time enlarge their knowledge of the business world. The emphasis will be
on improving both organizational and language skills needed for students to perform more
efficiently in the world of international business. The units will focus on business topics such as
Marketing, Advertising, Negotiating, Team Building, Meetings, Brand Management, Presentation,
Economics Issues, etc.
CENG-230
Public Speaking
Course Description The objective of this course is to introduce the students to the issue of
speaking in Public. Students will go through a step by step procedure on different types of
speeches like: informative, persuasive special occasion and small group. Students will be
shown how to achieve clarity and confidence during their speeches they must give is college
classes, in career settings or in their communities.

Computer Electives
CMGT-212

Human Resource Management

Course Description This course assesses the significance of national and international
models of HRM, different employment systems and the role of the multi-national
corporation. There is a focus on the understanding and analysis of the implications
of the global economy, labor standards and the relative convergence of national and
organizational practices and policies

CCOM-220
Introduction to Multimedia
Course Description The course introduces the student to the basic concepts of multimedia and
investigates on how multimedia is changing our world. The students have the opportunity to
learn and use the cutting edge technology of Multimedia hardware and software through the
final project.
CCOM-300
Web Development
Course Description This course is intended to provide students with the knowledge and
skills necessary for building and evaluating web sites. It covers a range of topics including:
basic concepts of the Internet and internet browsers, fundamentals of Website design,
Websites building tools and languages, basics of XHTML (text, fonts, colours, images, lists,
tables, frames, forms), Scripting and Scripting Languages (VB Script, Java Script), Website
publishing, Website evaluation and assessment, case studies. The practical part includes
applications using web design tools (such as FrontPage) and languages (such as XHTML and
SIMSCRIPT).
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Liberal Arts Electives
CHIS–100		
Introduction to Cyprus History
Course Description This course covers the major periods and the different relative debates in
the history of Cyprus, including the classical civilizations, the Hellenistic and Roman periods as
well as the different conquerors that have made their presence felt in the island over the last
1000 years. There is also an exploration of Cyprus’ present culture as a result of the effects of
these different periods and conquerors.
CHIS–102		
Western Civilization
Course Description This course aims to introduce students to the main periods of Western
history beginning from the antiquity right up to modernity, examining each period through its
relative cultural, social, economic and political dimensions and the ways that these elements
interacted with each other to produce each period’s unique identity and characteristics.
CPSY–100
Introduction to Psychology
Course Description This course provides the basis for the understanding of different
perspectives within the field of Psychology, including a review of its theoretical and
methodological domains as a discipline and a review of the role of biology as a basis for
understanding people. Through this course students are invited to develop their own
personal development profile.
CSOC–100
Introduction to Sociology
Course Description This course introduces students to the basic concepts and analytic
categories in the field of Sociology, focusing on the major perspectives and general
phenomena of social life. There is an identification of the complications in the intersection
between Sociology and sexuality and the social impact of major issues such as religion,
race and gender.

CPHI-100		
Philosophy
Course Description Students will be introduced to the main philosophical debates of the
20th and 21st centuries and consequently, they will be expected to develop a critical argumentative
position in lieu of these debates. There will be a focus on major philosophical movements
including morality, ethics religion, gender, cultural relativism and respect for others.
CEUR–200
European Union and European Integration
Course Description This course gives an introduction of the history, development and challenges
facing the EU. It examines the basic structures and processes of EU governance. Special
emphasis is placed on the rationale of integration (theoretical concepts and approaches),
institutions, actors, policies and policy-making. The course also examines a number of
current events and recent challenges facing the EU. Some of these topics include security
challenges, the issue of enlargement of the EU (recent past and future), the challenges of
EU policies on its neighbors, and issues regarding the financial crisis and related economic
considerations. The course will follow the political and economic developments that are
taking place within the EU throughout the duration of the course.

Math & Science Electives
CMAT-304
Calculus
Course Description This course is designed to develop the topics of differential and integral
calculus. Emphasis is placed on limits, continuity, derivatives and integrals of algebraic and
transcendental functions of one variable. Upon completion, students should be able to select
and use appropriate models and techniques for finding solutions to derivative-related problems
with and without technology.

CSOC-200
Business Ethics
Course Description The main aims of the course are to enable, students understand the
basic issues in and to promote specific cause of business ethics thought presentation of and
discussion on theory and case studies.
CENV-200
Sustainability for Change
Course Description The main aim of the course is to enable, students understand the
basic issues related with sustainability and change. It provides an overview on problems,
responses and responsibilities of businesses, governmental policies and legislation
associated with sustainability. The course will introduce students to communication
theories relative to voluntary environmental programs in business and corporate
communities, in order to evaluate and create mechanisms for stimulating behavioral
change and education amongst individuals and organizations.
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COURSE MODULES

Retail & Merchandising Management
Diploma (2 Years)
The Retail and Merchandising Management program aims to provide students with a broad
knowledge of the main features of business organizations, to present current comprehensive
knowledge of management theory and practice and to promote student understanding through
innovative teaching practices, with a specific focus on Retail Management and Merchandising.

The Diploma in Retail and Merchandising Management aims to:
- Prepare graduates for leadership roles, in small, medium or large organizations in the
Retail industry.
- Explore the functional areas of Retailing and Merchandising including marketing,
promotions, human resources, accounting, buying activities.
- Provide students with a broad knowledge and skills in the main thematic areas of the
program with a solid foundation in Retail and Merchandising business.
- Help students adapt to a work environment where changes require continuous training
and learning.
- Help graduates to gain the capacity to participate usefully in society, succeed in their
chosen careers and develop responsible personal values of a changing global
economy.

Main Thematic Areas:
-
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Introduction to Retail Operations
Visual Merchandising
Retail Marketing
Retail Management
Retail Fashion Promotion and Advertising
Retail Category & Merchandising Management
Retail Buying Theories
Marketing Research
Customer Service Management

1st Year – 1st Semester (6 ECTS each course – Total 30 ECTS)
CENG-100
English Composition
Course Description This course aims at giving students the opportunity to develop
creative writing skills on a mature level, emphasizing the literary effects of language.
The program will provide work on writing letters, memoranda reports, resumes and
personal essays and research papers.
CRMM-100
Introduction to Retail Operations
Course Description This course examines various new developments in retailing and
the application of operations management principles to these developments. Topics
that will be discussed include: responsive supply chains, store execution, assortment
planning, pricing, online retailing, sustainability, retailing in emerging markets, use
of technology such as RFID, and the link between inventory and financial performance.
This course will be useful for students in two ways. First, because retailers play a
dominant role in many supply chains, it is not only important for retailers but also
for manufacturers and distributors to understand the retail processes and their
consequences on the total supply chain.
Secondly, the problems faced by retailers (data availability, reducing lead‐times,
complexity, etc.) are shared by many other firms in the supply chain. As such,
these problems are very generic and the knowledge obtained via this course can
thus be applied in a variety of industries. The course makes use of case studies,
research articles and newspaper articles.
CRMM-101
Visual Merchandising I
Course Description This course in an introduction to various techniques used by retailers in
the merchandising and displaying of goods. Analysis of different approaches and methods
for effectiveness in actual retail settings. Includes display principles of balance, color and
focal point statements. It will provide students with the knowledge and skills required to
display merchandise effectively. Focus is on selling power of goods.
CECO-090
Principles of Economics
Course Description The aim of this course is to demonstrate the ways that businesses use
economics as a basis for their everyday decision making in different industrial domains
and across national and international borders. Students will become aware of how to
solve economic problems in different contexts by breaking it down to its smaller constituent
parts.
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COURSE MODULES
CMAT-101
Merchandising Mathematics
Course Description This course introduces students to the essential principles
and techniques of merchandising mathematics, and explains how to apply them in
solving everyday retail merchandising problems. Clear and concise explanations
of key concepts, followed by problems, case studies, spreadsheets, and summary
problems using realistic industry figures are covered. Students will learn to use
analytic skills, and link content to realistic retail challenges with focused and extended
discussions on profitability measures and assortment planning.

COURSE MODULES
1st Year – 2nd Semester (6 ECTS each course – Total 30 ECTS)
CENG-200
Advanced English Writing
Course Description The main aim of this course is to help students develop an appreciation
in literature and practice writing critical and argumentative essays on various topics. It also
aims at training students to become comparatively proficient in academic writing; that is the
use of references, quotations, footnotes, bibliography etc.
CACC-100
Accounting I
Course Description The aim of this course is to explore accounting as an indispensable
part of business activities from different industrial domains and as a basis, upon which
important decisions are planned, analysed and implemented. Students will become
familiar with a number of fundamental entities in accounting such as managers,
investors and creditors.
CRMM-110
Visual Merchandising II
Course Description This course provides students knowledge and training in visual merchandising
and promotion within the context of the fashion industry. Creative opportunities are provided to
develop skills through the application of display and other promotional merchandise activities.
Case study analysis and visual projects are the major methods undertaken to solve problems.
CRMM-112
Supply Chain Management
Course Description This course focuses on management and improvement of supply chain
processes and performance. It will be valuable for students who would like to pursue
a career in consulting or take a position in operations, marketing or finance functions
in a manufacturing or distribution firm. We explore important supply chain metrics,
primary trade-offs in making supply chain decisions, and basic tools for effective and
efficient supply chain management, production planning and inventory control, order
fulfilment and supply chain coordination.
We will also investigate topics such as global supply chain design, logistics, and outsourcing,
several other recent supply chain innovations. The class format includes lectures, case
discussions, guest speakers, and simulation games. The content covers both quantitative and
qualitative materials. The cases will feature high-tech companies as well as firms in more
traditional industries such as apparel and manufacturing.
CRMM-111
Retail Marketing
Course Description This course addresses the challenges of marketing in the 21st Century
by analyzing the key elements of successful retail marketing, including developments in
Omni-channel marketing and the importance of a coordinated supply chain to a company’s
value proposition. Striking a balance between theory and practice, it presents concepts
in a clear and comprehensive way with engaging, up-to-date global examples and visual
illustrations to help students apply their knowledge to a real world context.
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COURSE MODULES
2nd Year – 1st Semester (6 ECTS each course – Total 30 ECTS)
CACC-102
Accounting II
Course Description This course focuses on the preparation, use and interpretation of
relative accounting information coming from the financial and operating statements of
a business. The purpose is to guide students in the understanding and making sense of
the fundamental ways that business activities partially arise from and relate to financial
and managerial decisions.
CCOM-100
Computer Applications
Course Description An introduction course in computer applications, focusing on microcomputer
technology emphasizing file management, utilizing Microsoft Windows operating system,
statistical tools such as excel, database software such as Access, Presentation software such as
PowerPoint, and other popular software, such as word and outlook.
CRMM-200
Retail Management
Course Description A six-step, strategic approach and decision-making orientation aims
to prepare students to become effective retail planners and decision-makers. The six
steps used in developing and applying a retail strategy give students a comprehensive
process to follow throughout the course as they learn about the mission, goals, consumer
market, overall and specific activities, and control mechanisms that are involved in a
successful strategy.
CRMM-202
Retail Fashion Promotion and Advertising
Course Description Throughout the coverage of this course, the focus is clearly on
establishing a marketing concept–knowing and providing what the consumer wants and
needs. In addition, attention is paid to promotion as a means of educating consumers
about new fashion offerings in order to move them successfully through each season’s
fashion changes.
CRMM-201
Retail Category Management
Course Description This course was created to help undergraduate students majoring
in retailing, marketing, or supply chain management understand the nature of the
retail process. The course will examine fundamental concepts, such as an explanation
of the original eight-step category, before moving to more complex topics, including
the latest models and concepts in the field. Through this course practical insights and
examples will be presented and analysed.
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COURSE MODULES
2nd Year – 2nd Semester (6 ECTS each course – Total 30 ECTS)
CMKT-240
Consumer Behaviour
Course Description The basic objective of the course is to familiarize students with
the key concepts of consumer behaviour. Particular emphasis will be placed on the
practical application of these concepts to marketing practice as well as on consumer
behaviour research.
CRMM-210
Marketing Research
Course Description This course aims to provide students with a background in research
methods, issues related to conducting marketing research, data analysis, and methods
of evaluation related to marketing. Knowledge of these topics will enable students to
both implement and evaluate marketing research during their professional careers. It
is assumed that students in this course have a basic understanding of marketing terminology
and concepts.
CRMM-103
Customer Service Management
Course Description This course is designed to prepare future employees and managers to
meet customers’ expectations. Review of customer service philosophy and techniques.
Services marketing, quality issues, service design and delivery, customer interaction systems,
complaint handling and service recovery, customer relationships, loyalty management, and
operations are addressed.
CRMM-211
Retail Buying Theories
Course Description This course is known for its clear depiction of retail buying, reflecting
what buyers face every day in their pursuit of excellence. Focusing on the changes in today’s
market, the course addresses topics such as diverse ethnicities and the nuances of purchasing
abroad. Contemporary market considerations are highlighted throughout, including topics
on buying for discount operations, using the Internet for product procurement, and methods
of analysing customer demand. With a host materials and visual aids, this course continues
its tradition of effectively preparing students for their role as professional retail buyers.
CCOM-120
E-Commerce
Course Description The central goal of this course is to develop an integrative knowledge
of the digital economy. It focuses on the information superhighway as the technological
enabler that has dramatically changed the way in which companies orchestrate their value
creation.
This course, with a strategic perspective in mind, looks into the knowledge-enabled
enterprises and the influence of electronic commerce in shaping the rules of modern business
environments. From a managerial point of view, the course will delineate the skills and
knowledge required in the digital world. Finally, this course also offers a technology
perspective that touches upon the underlying IT mechanisms for electronic commerce.
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COURSE MODULES

Hospitality & Tourism Animation

1st Year – 1st Semester (6 ECTS each course – Total 30 ECTS)

Diploma (2 Years)

Required

The Hospitality & Tourism Animation Programme aims to develop entertainers / animators:
talented and creative professionals committed to entertain people on their vacations.
Leisure time animation is a special division of tourism and its purpose is to increase the net
profits of a hotel.
Trained and talented animators can positively affect the brand image, marketing, public
relations, as well as the customer loyalty.

The Programme aims to:
- Emphasize the importance of hotel animation as a major function of the hospitality
industry.
- Help students understand the basic activities of animation: Theatre, Dance, Water
Sports, Games and other entertainment activities.
- Provide students with sufficient knowledge and experience in order to become
successful animators.
- Help students develop communication skills and exhibit professional behaviour.
- Provide students with the basic knowledge of the following areas: Tourism, Hospitality
and Business

Programme’s Thematic Areas:
-
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Hospitality Animation
Indoor/ Outdoor Stage Operations Management & Theory
Children Activities Management & Theory
Dance - movement and body language Management & Theory
Sports and Leisure Management & Theory
Theatre - Imitation - Pantomime and Drama Management & Theory
Animator Behavior and Business Ethics
Customer Service Management

CHOS-100
Introduction to the Hospitality and Tourism Business environment
Course Description This course aims to help student in becoming familiar with the
importance of operations management and the role of the hotel general manager
within an organizational and managerial context; and to provide the student the
opportunity to incorporate what is studied in a theoretical context in the practice
of running a hotel business. Students will become familiar with the complex issues
involved in managing and controlling products, labor and revenue in food & beverage
operations and the importance of it in the financial success of the operation.
CANM-100
Hospitality Animation
Course Description Introduction to the recreation and animation in accommodation.
Development of animation in hotels (features of animation). The quality of tourist
accommodation services – a good build “good atmosphere”. Profit from animation in
accommodation establishments. The role of the animator and recreation instructor
during the organization of leisure in accommodation establishments. Types of animation
conduct in accommodation establishments.
Encouraging participation in animation – a case of study. Measures, forms and methods of
organizing and conducting recreational activities in the accommodation establishments
in various age of groups. Planning and organizing animation action in accommodation
establishments- examples: body movement, creative, entertainment, education, relaxation,
adventure.
CENG-100
English Composition
Course Description This course aims at giving students the opportunity to develop
creative writing skills on a mature level, emphasizing the literary effects of language.
The program will provide work on writing letters, memoranda reports, resumes and
personal essays and research papers.
Elective
Foreign Language (See Below)
Elective 1 (See Below)
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COURSE MODULES
1st Year – 2nd Semester (6 ECTS each course – Total 30 ECTS)

2nd Year – 1st Semester (6 ECTS each course – Total 30 ECTS)

Required

Required

CHOS-200
Front Office Management
Course Description This is a semester length course designed to introduce students to
all facets of front desk/front office lodging management. The student will have the
opportunity to study interlinked front office operations for a variety of hospitality
settings.

CANM-102
Indoor / Outdoor Stage Operations Management & Theory
Course Description The purpose of this course is to introduce & discuss – What is Stage
Management; What are the characteristics of a good Stage Manager; What are the tools
/ skills needed to accomplish the job successfully.

Students will learn how lodging operations rely on connectivity and interdependence as
provided by the front desk/front office. Management skills for each front desk/front
office position will be covered enabling the student to experience all lodging systems
management.
Examination of shift management, staffing, scheduling, reservations, concierge, uniformed
staff, cashier, key clerk, audit, housekeeping, maintenance, security and food/beverage
operations and systems are managed from the front desk/front office, will provide
students with a systems perspective.
CMKT-220
Public Relations & Publicity
Course Description This course provides an understanding of the effects arising
from the application of public relations both in the private and the public sector.
Emphasis is given in the relationship between businesses and media in shaping their
image towards the external environment and the importance of issues such as corporate
social responsibility in the strategic planning and development of businesses.
CENG-220
Business Communication
Course Description The course aims to develop students’ oral and written communication
skills while at the same time enlarge their knowledge of the business world. The emphasis
will be on improving both organizational and language skills needed for students to perform
more efficiently in the world of international business.
The units will focus on business topics such as Marketing, Advertising, Negotiating, Team
Building, Meetings, Brand Management, Presentation, Economics Issues, etc.
Elective
Foreign Language (See Below)
Elective 1 (See Below)
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COURSE MODULES

CANM-104
Children Activities Management & Theory
Course Description Through this course the students will gain the knowledge and skills
they need to make informed decisions on helping children develop the intrinsic motivation
to move throughout their lives.
CANM-206
Customer Service Management
Course Description This course is designed to prepare future employees and managers
to meet customers’ expectations. Review of customer service philosophy and techniques.
Services marketing, quality issues, service design and delivery, customer interaction systems,
complaint handling and service recovery, customer relationships, loyalty management, and
operations are addressed.
CTOU-104
Geography of Tourism
Course Description This course is intended to familiarize the student with travel
and tourism related aspects of world geography, the major tourist attractions of the
world, the main geographic features, climate, availability of different transport and
accommodation types within a given area worldwide, the world time calculation system
and how to plan itineraries by air.
Also students will be able to familiarize with the cultural aspects of the destinations
they will examine. It is a fast-growing and lucrative sector of the global tourism industry,
which helps to eliminate the cultural clashes among different countries destinations
and the traveller.
CANM-104
Sports & Leisure Management & Theory
Course Description This course is concise and thoroughly detailed of Managing Sport
and Leisure Facilities providing expert advice. It provides guidance on how to carry out
customer surveys and also covers special items such as operating leisure facilities in
hotels and sub-contracting catering services.
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COURSE MODULES
2nd Year – 2nd Semester (6 ECTS each course – Total 30 ECTS)
Required
CANM-204
Animator Behaviour & Business Ethics
Course Description The main aims of the course are to enable, students understand the
basic issues in and to promote specific cause of business ethics thought presentation of
and discussion on theory and case studies.
CANM-202
Theatre – Imitation – Pantomime and Drama Management & Theory
Course Description This course introduces students to dance by engaging with the multiple
purposes of the art form through hands-on experiences, by exploring the history and current
state of dance as a form of creative expression and social, religious, and cultural practice,
and by investigating dance as it relates to other artistic disciplines.
During the session we will explore elements of a wide variety of dance styles and practices through
movement explorations, dance-making, readings, discussions, videos, written responses,
collaborative projects, and attendance at live dance events. By examining dance in both global and
local contexts we will move towards a fuller appreciation and understanding of the influence of
dance in our everyday lives as well as an embodied reflection and expression of the world in which
we live.
CANM-105
Dance – movement and body language Management & Theory
Course Description The purpose of Introduction to Theatre is to increase students’ understanding,
appreciation, and critical perceptions of the theatrical event. Readings and lectures will focus
on the elements of theatrical practice; artists and innovators of theatre throughout history; and
on the theatre’s development as an art form and a social phenomenon; participation in class
forum discussions and sharing of critiques and short reports will offer avenues to explore students’
individual theatrical interests; and optional attendance at theatrical events will offer first-hand
experience in theatre arts.
Electives
Elective 1 (See Below)
Elective 1 (See Below)

Hospitality Electives
CTOU-300
Special Interest Tourism
Course Description The course provides a comprehensive examination of the different types
of tourism study. Tourism is motivated by an interest variety of different type of tourism
behaviour in arts, events, cultural festivals, regions, sports, heritage attractions, historic
sites, education, sex cruises and the customs the wine and cuisine of the destination being
visited.
It is a fast-growing and lucrative sector of the global tourism industry, which helps to
eliminate the cultural clashes among different countries destinations and the traveller. The
more wide spread the human activity becomes the more likely it is the foster internal diversity.
CTOU-302
Attractions & Theme Park Management
Course Description This subject will introduce students to the various aspects of
attractions management, allowing them to examine the concepts, principles, and theories
relating to managing attractions. An examination of current issues in the attractions and
amusement park industry will be conducted.
Emphasis will be placed on development and design along with the functional departments of
modern amusement parks and themed attractions. Students will be able to understand
the complexities of attractions and theme parks in order to deliver memorable experiences
to visitors.
CHOS-112
Hospitality Health and Safety
Course Description An examination of safety within the hospitality sector. Particular
emphasis is placed upon the application of first aid techniques, such as the treatment
of fractures, burns and poisoning, and fire prevention.
CMKT-220
Public Relations& Publicity
Course Description This course provides an understanding of the effects arising from
the application of public relations both in the private and the public sector. Emphasis
is given in the relationship between businesses and media in shaping their image towards
the external environment and the importance of issues such as corporate social responsibility
in the strategic planning and development of businesses.
CHOS-102
Introduction to Hospitality Operations Management
Course Description This course aims to help student in becoming familiar with the importance
of operations management and the role of the hotel general manager within an organizational
and managerial context; and to provide the student the opportunity to incorporate what is
studied in a theoretical context in the practice of running a hotel business.
Students will become familiar with the complex issues involved in managing and controlling
products, labor and revenue in food & beverage operations and the importance of it in the
financial success of the operation.
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Foreign Languages Electives
CGRE-100
Greek Language & Culture I
Course Description The aim of this course is to introduce beginner foreign students to
the Greek language, and teach them how to communicate effectively in Greek orally
as well as in writing.
The course also aims to provide students with the opportunity to understand, speak,
read and write what they need in the Greek language. Last, it aims to prepare the students
to communicate effectively with native speakers of the language.
CGRE-102
Greek Language & Culture II
Course Description The aim of this course is to teach students pre-intermediate and
intermediate level Greek language. The course aims to provide students with the
opportunity to understand, speak, read and write what they need in the Greek language as
well as further ameliorate their productive and receptive skills. Last, it aims to prepare
students to communicate even more effectively with native speakers of the language
through motivating self-study.
CGER-100
German Language & Culture I
Course Description The course aims to introduce students to the basic German language
and help them develop communication skills for the language of German. It also aims to
help students develop listening, speaking, reading and writing skills in German.
CGER-102
German Language & Culture II
Course Description Combined with German for Hospitality Industry – Level 2 the course
offers beginners in German a broader introduction to the language. The student will be
able to communication with German speaking staff and customers, and provide them
with necessary information.
CFRE-100
French Language & Culture I
Course Description The aim of this course is to offer beginners in French Language a basic
introduction to the language. Grammar is studied but emphasis is given on vocabulary,
oral and reading comprehension.

CRUS-102
Russian Language & Culture II
Course Description Combined with Russian for Hospitality Industry – Level 1 this course
offers beginners in Russian a broader introduction to the language. The student will be
able to communication with Russian speaking staff and customers, and provide them
with necessary information.
CSPA-100
Spanish Language & Culture I
Course Description Following the Common European Framework of Reference for
Languages (CEFR):
		
		
		

A
A1
A2

Basic User level is divided into:
Breakthrough or beginner
Waystage or elementary

This course is designed to develop and improve your general knowledge of Spanish. In
this course you will learn the four skills of speaking, listening, reading and writing in
addition to grammar, vocabulary and pronunciation.
The emphasis will be on practicing the acquired knowledge and skills in various useful
and entertaining situations and contexts. In our basic user level course students will
acquire a general knowledge of the basic grammar contents along with a socio-cultural
view of the Spanish speaking countries; they will also achieve receptive and productive
skills both in the oral and the written language.
CSPA-102
Spanish Language & Culture II
Course Description This course is designed to develop and improve your general knowledge
of Spanish. In this course you will learn the four skills of speaking, listening, reading and
writing in addition to grammar, vocabulary and pronunciation.
The emphasis will be on practicing the acquired knowledge and skills in various useful and
entertaining situations and contexts. In our basic user level course students will acquire a
general knowledge of the basic grammar contents along with a socio-cultural view of the
Spanish speaking countries; they will also achieve receptive and productive skills both in
the oral and the written language.

CFRE-102
French Language & Culture II
Course Description The aim of this course is to offer to students the ability to use the
French Language. Articles, verbs and pronouns are studied but emphasis is given on
vocabulary, oral and reading comprehension.
CRUS-100
Russian Language & Culture I
Course Description The course aims to help students develop communication skills for
the language of Russian.
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Λειτουργός Διοικητικής Υποστήριξης
Δίπλωμα (2 Έτη)

- Είναι σε θέση να επιτύχουν στις πιο κάτω εξωτερικές εξετάσεις:
Λογιστική:
Elementary & Intermediate
LCCI / UNICERT

Σκοπός του Προγράμματος είναι να παρέχει στους σπουδαστές τις απαραίτητες γνώσεις
και επαγγελματικές δεξιότητες που θα τους επιτρέψουν να αναλάβουν αποτελεσματικά
τα καθήκοντα ενός Λειτουργού Διοικητικής Υποστήριξης. Το Δίπλωμα του Λειτουργού
Διοικητικής Υποστήριξης μπορεί να αποτελέσει τη βάση για περαιτέρω επαγγελματική
σταδιοδρομία.

Ηλεκτρονικοί Υπολογιστές:
Επεξεργασία Κειμένου (Word)
Υπολογιστικά Φύλλα (Excel)
Υπηρεσίες Διαδικτύου (Online Essentials)
Παρουσιάσεις (Power Point)
ECDL / UNICERT

Μαθησιακά Αποτελέσματα:
Με την επιτυχή ολοκλήρωση του προγράμματος αναμένεται από τους φοιτητές να:
- Αποκτήσουν γνώσεις και δεξιότητες σχετικά με τις αρμοδιότητες και τα καθήκοντα
ενός σύγχρονου Λειτουργού Διοικητικής Υποστήριξης.

Ελληνική Δακτυλογραφία & Ελληνική Στενογραφία:
Όλα τα επίπεδα (Κυβερνητικές Εξετάσεις)

- Κατανοούν βασικές οικονομικές καταστάσεις διαφορετικών τύπων επιχειρήσεων.

Αγγλική Δκτυλογραφία:
Όλα τα επίπεδα (LCCI)

- Αποκτήσουν επαγγελματικές επικοινωνιακές δεξιότητες στην Αγγλική Γλώσσα
απαραίτητες στο επιχειρηματικό περιβάλλον
- Είναι σε θέση να επεξεργαστούν αποτελεσματικά διάφορα εμπορικά έγγραφα
- Κάνουν χρήση υπολογιστικών φύλλων καθώς και άλλων λογισμικών προγραμμάτων
για την αποτελεσματική διεκπεραίωση των καθημερινών εργασιών τους.
- Αναπτύξουν δεξιότητες αποτελεσματικής διαχείρισης χρόνου και άγχους.
- Αναπτύξουν προσωπικά χαρακτηριστικά γνωρίσματα απαραίτητα για μια
επιτυχημένη επαγγελματική πορεία.
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Κύριες Θεματικές Ενότητες:
-

Καθήκοντα Λειτουργού Διοικητικής Υποστήριξης
Ελληνική & Αγγλική Δακτυλογραφία
Οργάνωση Συσκέψεων
Αυτοματοποίηση Γραφείου
Ελληνική Στενογραφία
Αγγλική Στενογραφία
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ΜΑΘΗΜΑΤΑ ΠΡΟΓΡΑΜΜΑΤΟΣ
1ο Έτος – 1ο Εξάμηνο (5 ECTS το κάθε μάθημα – Σύνολο 30 ECTS)
Υποχρεωτικά Μαθήματα
CΛΟΓ-101
Αρχές Λογιστικής Ι
Περιγραφή Μαθήματος: Το μάθημα αυτό στοχεύει στη κατανόηση των βασικών αρχών
που διέπουν τη καταγραφή οικονομικών συναλλαγών. Μέσα από αυτό το μάθημα οι
φοιτητές αναπτύσσουν την ικανότητα να ετοιμάζουν και να ερμηνεύουν τους τελικούς
λογαριασμούς μιας ατομικής επιχείρησης.
CΕΠΚ-101
Επεξεργασία Κειμένου
Περιγραφή Μαθήματος: Το μάθημα αυτό επιτρέπει στους φοιτητές να αναπτύξουν
δεξιότητες σχετικές με τη χρησιμοποίηση μιας εφαρμογή επεξεργασίας κειμένου με
σκοπό την επίτευξη καθημερινών εργασιών, όπως είναι η δημιουργία, η μορφοποίηση
και η ολοκλήρωση εγγράφων μικρού μεγέθους, π.χ. επιστολών και καθημερινών
εγγράφων.
CΚΔΥ-101
Καθήκοντα Λειτουργού Διοικητικής Υποστήριξης Ι
Περιγραφή Μαθήματος: Το μάθημα αυτό στοχεύει στο να παρέχει στους φοιτητές,
γνώσεις σχετικές με τα καθήκοντα, τις ευθύνες και γενικότερα το ρόλο μιας λειτουργού
διοικητικής υποστήριξης αλλά και για τα συστήματα, μεθόδους και εξοπλισμό που
χρησιμοποιεί προς εκτέλεση αυτών των καθηκόντων.
CΔΑΚ-101
Ελληνική & Αγγλική Δακτυλογραφία I
Περιγραφή Μαθήματος: Το μάθημα αυτό στοχεύει στην εκμάθηση του τυφλού
συστήματος δακτυλογράφησης εγγράφων με τη χρήση τόσο του αγγλικού όσο και του
ελληνικού πληκτρολογίου.
CΑΓΓ-101
Βασικές Γνώσεις Αγγλικής Γλώσσας
Περιγραφή Μαθήματος: Το μάθημα προσφέρει τις βάσεις στη δόμηση της Αγγλικής
γλώσσας, κτίζοντας σταδιακά την κατανόηση των φοιτητών της βασικής γραμματικής,
λεξιλογίου και λειτουργικότητα της Αγγλικής γλώσσας.
Μάθημα Επιλογής
Βρείτε τις περιγραφές πιο κάτω

ΜΑΘΗΜΑΤΑ ΠΡΟΓΡΑΜΜΑΤΟΣ
1ο Έτος – 2ο Εξάμηνο (5 ECTS το κάθε μάθημα – Σύνολο 30 ECTS)
Υποχρεωτικά Μαθήματα
CΛΟΓ-102
Αρχές Λογιστικής ΙΙ
Περιγραφή Μαθήματος: Το μάθημα αυτό στοχεύει στη κατανόηση των βασικών αρχών
που διέπουν τη καταγραφή οικονομικών συναλλαγών. Μέσα από αυτό το μάθημα οι
φοιτητές αναπτύσσουν την ικανότητα να ετοιμάζουν και να ερμηνεύουν τους τελικούς
λογαριασμούς μιας ατομικής επιχείρησης.
CΥΠΦ-100
Υπολογιστικά Φύλλα
Περιγραφή Μαθήματος: Η ενότητα αυτή επιτρέπει στους υποψήφιους να κατανοούν
την έννοια των υπολογιστικών φύλλων και να επιδεικνύουν την ικανότητά τους να
χρησιμοποιούν μια σχετική εφαρμογή.
Οι υποψήφιοι θα είναι σε θέση να κατανοούν και να ολοκληρώνουν εργασίες που
σχετίζονται με τη δημιουργία, τη μορφοποίηση, την τροποποίηση και τη χρήση ενός
υπολογιστικού φύλλου σε συνδυασμό με τη χρήση βασικών τύπων και συναρτήσεων,
ενώ, ταυτόχρονα, θα μπορούν να δημιουργούν και να μορφοποιούν γραφήματα.
CΚΔΥ-102
Καθήκοντα Λειτουργού Διοικητικής Υποστήριξης II
Περιγραφή Μαθήματος: Το μάθημα αυτό στοχεύει στο να παρέχει στους φοιτητές,
γνώσεις σχετικές με τα καθήκοντα, τις ευθύνες και γενικότερα το ρόλο μιας λειτουργού
διοικητικής υποστήριξης αλλά και για τα συστήματα, μεθόδους και εξοπλισμό που
χρησιμοποιεί προς εκτέλεση αυτών των καθηκόντων.
CΔΑΚ-102
Ελληνική & Αγγλική Δακτυλογραφία II
Περιγραφή Μαθήματος: Το μάθημα αυτό στοχεύει στην εκμάθηση του τυφλού συστήματος
δακτυλογράφησης εγγράφων με τη χρήση τόσο του αγγλικού όσο και του ελληνικού
πληκτρολογίου.
CΑΓΓ-102
Αγγλικά για σκοπούς Διεύθυνσης Γραφείου
Περιγραφή Μαθήματος: Ο σκοπός του μαθήματος είναι να προσφέρει στους φοιτητές
τις ειδικές γλωσσικές δεξιότητες που θα τους χρησιμεύσουν σε ένα επιχειρηματικό
περιβάλλον, εισάγοντας λεξιλόγιο και περιεχόμενο που συνάδει με τέτοια καριέρα. Κάθε
ενότητα προσφέρει βήμα – βήμα διδαχή των τεσσάρων γλωσσικών συστατικών: διάβασμα,
ακρόαση, ομιλία και γραφή.
Μάθημα Επιλογής
Βρείτε τις περιγραφές πιο κάτω
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ΜΑΘΗΜΑΤΑ ΠΡΟΓΡΑΜΜΑΤΟΣ
2ο Έτος – 1ο Εξάμηνο (5 ECTS το κάθε μάθημα – Σύνολο 30 ECTS)

2ο Έτος – 2ο Εξάμηνο (5 ECTS το κάθε μάθημα – Σύνολο 30 ECTS)

Υποχρεωτικά Μαθήματα

Υποχρεωτικά Μαθήματα

CΛΟΓ-201
Λογιστική Μέσου Επιπέδου I
Περιγραφή Μαθήματος: Μέσα από αυτό το μάθημα οι φοιτητές αναπτύσσουν την
ικανότητα να ετοιμάζουν και να ερμηνεύουν λογαριασμούς για Ατομικές Επιχειρήσεις,
Συνεταιρισμούς και Μη Κερδοσκοπικούς Οργανισμούς.

CΛΟΓ-202
Λογιστική Μέσου Επιπέδου II
Περιγραφή Μαθήματος: Μέσα από αυτό το μάθημα οι φοιτητές αναπτύσσουν την ικανότητα
να ετοιμάζουν και να ερμηνεύουν λογαριασμούς για Συνεταιρισμούς, Βιομηχανικές
Επιχειρήσεις και Εταιρείες Περιορισμένης Ευθύνης.

CΥΔΠ-201
Υπηρεσίες Διαδικτύου & Παρουσιάσεις
Περιγραφή Μαθήματος: Το μάθημα αυτό χωρίζεται σε 2 ενότητες. Η πρώτη ενότητα
(υπηρεσίες διαδικτύου) παραθέτει τις βασικές έννοιες και δεξιότητες που σχετίζονται με
την περιήγηση στο Διαδίκτυο, την αποτελεσματική αναζήτηση πληροφοριών, τη χρήση
διαδικτυακής επικοινωνίας και τη χρήση ηλεκτρονικού ταχυδρομείου.

*Το μάθημα αυτό, σε συνδυασμό με το μάθημα CΛΟΓ 201, δίνει στους φοιτητές την ευκαιρία
να επιτύχουν στις ακόλουθες εξωτερικές εξετάσεις: UNICERT Πρακτική Λογιστική ΙΙ και
LCCI Book keeping and Accounts Level 2

Η δεύτερη ενότητα (παρουσιάσεις) επιτρέπει στους υποψήφιους να επιδεικνύουν την
ικανότητά τους να χρησιμοποιούν τα εργαλεία παρουσιάσεων ενός υπολογιστή. Οι
υποψήφιοι θα είναι σε θέση να ολοκληρώνουν εργασίες, όπως είναι η δημιουργία, η
μορφοποίηση, η τροποποίηση και η προετοιμασία παρουσιάσεων χρησιμοποιώντας
διαφορετικές διατάξεις διαφανειών προς προβολή ή εκτύπωση.
CΚΔΥ-201
Καθήκοντα Λειτουργού Διοικητικής Υποστήριξης III
Περιγραφή Μαθήματος: Το μάθημα αυτό στοχεύει στο να παρέχει στους φοιτητές,
γνώσεις σχετικές με τα καθήκοντα, τις ευθύνες και γενικότερα το ρόλο μιας λειτουργού
διοικητικής υποστήριξης.
Επιπλέον, το μάθημα, σκοπεύει στη συνειδητοποίηση των διαφόρων προβλημάτων που
μπορεί να αντιμετωπίσει μια λειτουργός διοικητικής υποστήριξης και στην αποτελεσματική
αντιμετώπιση τους.
CΔΑΚ-201
Ελληνική & Αγγλική Δακτυλογραφία Προχωρημένου Επιπέδου Ι
Περιγραφή Μαθήματος: Το μάθημα αυτό στοχεύει στην εκμάθηση του τυφλού συστήματος
δακτυλογράφησης εγγράφων με τη χρήση τόσο του αγγλικού όσο και του ελληνικού
πληκτρολογίου.
CΔΧΑ-201
Αποτελεσματική Διαχείριση Χρόνου και Άγχους
Περιγραφή Μαθήματος: Στόχος του μαθήματος είναι να δώσει στους σπουδαστές τις
κατευθυντήριες γραμμές για τον τρόπο με τον οποίο να διαχειρίζονται αποτελεσματικά
τον χρόνο τους, να πετυχαίνουν τους στόχους, να εντοπίζουν το στρές και να
απελευθερώνονται σταδιακά από αυτό.
Μάθημα Επιλογής
Βρείτε τις περιγραφές πιο κάτω
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ΜΑΘΗΜΑΤΑ ΠΡΟΓΡΑΜΜΑΤΟΣ

CΔΣΧ-200
Δημόσιες Σχέσεις
Περιγραφή Μαθήματος: Ο στόχος αυτού του μαθήματος είναι να γνωρίσουν και να
εξοικειωθούν οι φοιτητές με τη φιλοσοφία των ΔΣ και με τα μέσα και τις δυνατότητες
εφαρμογής τους.
CΣΥΣ-200
Οργάνωση Συσκέψεων
Περιγραφή Μαθήματος:
Στον κόσμο των επιχειρήσεων, οι συσκέψεις καλύπτουν
καθημερινά τα δύο τρίτα περίπου του εργάσιμου χρόνου. Ο ρόλος τους είναι κρίσιμος για
την ανταλλαγή απόψεων, τη λήψη καθοριστικών αποφάσεων, την επίλυση προβλημάτων
και την ουσιαστική επικοινωνία μεταξύ των μελών κάθε ομάδας.
Πώς μπορούν να γίνουν παραγωγικές ώστε να συμβάλλουν στην ανάπτυξη μιας εταιρείας;
Στο μάθημα αυτό θα βρείτε όλα τα μυστικά για την οργάνωση εποικοδομητικών συσκέψεων.
CΔΑΚ-202
Ελληνική & Αγγλική Δακτυλογραφία Προχωρημένου Επιπέδου ΙΙ
Περιγραφή Μαθήματος: Το μάθημα αυτό στοχεύει στην εκμάθηση του τυφλού συστήματος
δακτυλογράφησης εγγράφων με τη χρήση τόσο του αγγλικού όσο και του ελληνικού
πληκτρολογίου.
CΑΥΓ-200
Αυτοματοποίηση Γραφείου
Περιγραφή Μαθήματος: Το μάθημα αυτό στοχεύει στην εκπαίδευση των φοιτητών στο
λογισμικό Quorum, που αποτελεί προϊόν της Εταιρείας Infoscreen. Πρόκειται για ένα
προηγμένο λογισμικό σύστημα εταιρικής και γραμματειακής διαχείρισης που χρησιμοποιείται
κυρίως από Δικηγορικά και Ελεγκτικά Γραφεία και Υπηρεσίες Θεματοφυλακής (Fiduciaries)
σε 25 χώρες στην Αμερική, Ευρώπη, Μέση Ανατολή και Ασία. Μέσω του Quorum, οι χρήστες,
δηλαδή οι επαγγελματίες στους τομείς που προαναφέρθηκαν, μπορούν να πραγματοποιήσουν
όλες τους τις εργασίες εύκολα, γρήγορα και οργανωμένα μέσα από ένα ολοκληρωμένο
σύστημα.
Μάθημα Επιλογής
Βρείτε τις περιγραφές πιο κάτω
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Μαθήματα Επιλογής
CΣΤΕ-100
Εισαγωγή στην Ελληνική Στενογραφία
Περιγραφή Μαθήματος: Το μάθημα αυτό στοχεύει στην εκπαίδευση των φοιτητών στην
ελληνική στενογραφία με το σύστημα Gabelsberger.
CΣΤΕ-200
Ελληνική Στενογραφία Προχωρημένου Επιπέδου
Περιγραφή Μαθήματος: Το μάθημα αυτό στοχεύει στην εκπαίδευση των φοιτητών στην
ελληνική στενογραφία με το σύστημα Gabelsberger.
CΔΑΠ-100
Αρχές Διεύθυνσης Ανθρώπινων Πόρων
Περιγραφή Μαθήματος: Το μάθημα αυτό παρέχει στους φοιτητές τις απαραίτητες γνώσεις
σχετικά με τις μεθόδους και τεχνικές που τόσο οι επιχειρηματίες όσο και οι Διευθυντές
Ανθρώπινου Δυναμικού, σχεδιάζουν και εφαρμόζουν για την ανάπτυξη του ανθρώπινου
δυναμικού.
CΡΩΣ-101 / CΡΩΣ-102
Ρώσσικη Γλώσσα Ι & ΙΙ
Περιγραφή Μαθήματος: Το μάθημα σκοπεί να βοηθήσει τους φοιτητές να αναπτύξουν τις
επικοινωνιακές δεξιότητες τους στην Ρωσική γλώσσα
CΓΑΛ-101 / CΓΑΛ 102
Γαλλική Γλώσσα Ι & ΙΙ
Περιγραφή Μαθήματος: Ο σκοπός του μαθήματος είναι να προσφέρει στους φοιτητές την
δυνατότητα να χρησιμοποιήσουν την Γαλλική γλώσσα. Εξετάζονται κείμενα, ρήματα και
αντωνυμίες και δίδεται έμφαση στο λεξιλόγιο, προφορική και γραπτή κατανόηση.
CΓΕΡ-101 / CΓΕΡ-102
Γερμανική Γλώσσα Ι & ΙΙ
Περιγραφή Μαθήματος: Το μάθημα σκοπεί να εισαγάγει τους φοιτητές στο βασικό επίπεδο
της Γερμανικής γλώσσας και να τους βοηθήσει να αναπτύξουν τις επικοινωνιακές τους
δυνατότητες. Τους βοηθά επίσης να αναπτύξουν τις δεξιότητες τους στην ακρόαση,
ομιλία, διάβασμα και γραφή.
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COURSE MODULES
1st Year – 1st Semester (6 ECTS each course – Total 30 ECTS)
Required

B.A. in International Hospitality & Tourism
Management
Bachelor (4 Years)
The B.A. (Hons) in Hospitality and Tourism Management offers a high quality management
education for those students who aspire to work within the hospitality and tourism industries.
Graduates can start their careers at entry level in the hospitality industry.
After accumulating further operational experiences, they can be promoted to supervisory or
middle management, and perhaps even higher positions.
The B.A. in International Hospitality & Tourism Management Programme aims to help you:
Gain an in-depth knowledge and appreciation of the nature of the international
hospitality and tourism industry.
Obtain an understanding of the management of organizational personnel and resources.
Develop a critical awareness and understanding of the main functional areas of
international hospitality and tourism management and the management process within
a variety of international hospitality and tourism businesses.
Acquire the attributes of a supervisory-level employee, along with organizational
abilities.
Improve the needed technical, interpersonal skills and knowledge to make an effective
contribution to a hospitality or tourism organization as a supervisor or middle manager
upon graduation.
Gain a comprehensive knowledge in the areas of the hospitality and tourism global
business environment.
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CHOS-100
Introduction to the Hospitality & Tourism Business Environment
Course Description This course will assist students to gain a comprehensive grounding
in the theoretical and practical elements of tourism, and an understanding of the highly
competitive global environment within which the travel and tourism sector operates.
The module examines the historical evolution of tourism, the current structure
of the hospitality and tourism sector, and the external forces that influence and
shape changes in hospitality and tourism.
CCOM-100
Computer Applications
Course Description An introduction course in computer applications, focusing on
micro-computer technology emphasizing file management, utilizing Microsoft Windows
operating system, statistical tools such as excel, database software such as Access,
Presentation software such as PowerPoint, and other popular software, such as word
and outlook.
CENG-100
English Composition
Course Description This course aims at giving students the opportunity to develop
creative writing skills on a mature level, emphasizing the literary effects of language.
The program will provide work on writing letters, memoranda reports, resumes and
personal essays and research papers.
CACC-100
Accounting I
Course Description The aim of this course is to explore accounting as an indispensable
part of business activities from different industrial domains and as a basis, upon which
important decisions are planned, analyzed and implemented. Students will become
familiar with a number of fundamental entities in accounting such as managers,
investors and creditors.
Electives
Elective 1 (See Below)
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COURSE MODULES
1st Year – 2nd Semester (6 ECTS each course – Total 30 ECTS)
Required
CHOS-102
Introduction to Hospitality Operations Management
Course Description This course aims to help student in becoming familiar with the importance of
operations management and the role of the hotel general manager within an organizational and
managerial context; and to provide the student the opportunity to incorporate what is studied in
a theoretical context in the practice of running a hotel business. Students will become familiar
with the complex issues involved in managing and controlling products, labor and revenue in
food & beverage operations and the importance of it in the financial success of the operation.
CTOU-102
Tourism Planning & Development
Course Description This course aims to help students in order to develop the skills and
knowledge necessary to understand and critically analyze tourism public and private
policy, planning and processes. The theoretical and applied emphasis is on developed
countries, allowing the student to observe and understand examples of best practice
and good governance. Students will gain a comprehensive grounding in the theoretical
and practical elements of tourism planning & development.
CMAT-102
Business Mathematics
Course Description This course emphasizes performance of common computations
found in the various functional areas of business. Students will use graphs, equations,
ratio and proportion, percentage, and measurement systems to solve typical business
problems such as the calculation of trade and cash discounts, marku-ps, taxes, employee
compensation, simple and compound interest, depreciation, inventory valuation, bonds
and stocks, basic financial statement analysis, and business statistics.
CACC-102
Accounting II
Course Description This course focuses on the preparation, use and interpretation of
relative accounting information coming from the financial and operating statements
of a business.
The purpose is to guide students in the understanding and making sense of the fundamental ways
that business activities partially arise from and relate to financial and managerial decisions.
Electives
Elective 1 (See Below)

COURSE MODULES
2nd Year – 1st Semester (6 ECTS each course – Total 30 ECTS)
Required
CECO-100
Introduction to Microeconomics
Course Description The aim of this course is to demonstrate the ways that businesses use
economics as a basis for their everyday decision making in different industrial domains
and across national and international borders. Students will become aware of how to
solve economic problems in different contexts by breaking it down to its smaller constituent
parts.
CHOS-106
Food & Beverage Service Management
Course Description This module is to enable students to increase their understanding of F&B
operations through exposure to a number of theoretical concepts and operational issues in
an F&B setting. The course will expose students to the various food and beverage service
methods, areas and equipment. Students will have an opportunity to study various types of
menu, menu knowledge and accompaniments.
Also, students will learn about beverages and the food and beverage service sequence. The
course will assist students in learning the supervisory aspects of the food and beverage
service, performance measures and customer relations. Students will be prepared to the
required level of proficiency in order to provide quality service within the context of a foodservice
operation.
CHOS-108
Issues in Culinary Arts
Course Description The course exposes the students to the history and the development
of national and international cuisines and the tasting profiles around the world. Through
the course, students will gain an understanding of the revolution, development and
progress of the profession. Emphasis is given to the structure and history of each group
food, in order students to be ready to understand the different methods of cooking. Also,
the module aims to familiarize students with key priorities in culinary practice such as
hygiene, sanitation and food safety principles and tools, as well as the role of nutrition
in the development of F&B concepts and operations.
CENG-200
Advanced English Writing
Course Description The main aim of this course is to help students develop an appreciation
in literature and practice writing critical and argumentative essays on various topics. It also
aims at training students to become comparatively proficient in academic writing; that is the
use of references, quotations, footnotes, bibliography etc.
Electives
Elective 1 (See Below)
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COURSE MODULES
2nd Year – 2nd Semester (6 ECTS each course – Total 30 ECTS)

3rd Year – 1st Semester (6 ECTS each course – Total 30 ECTS)

Required

Required

CHOS-200
Front Office Management
Course Description This is a semester length course designed to introduce students to all
facets of front desk/front office lodging management. The student will have the opportunity
to study interlinked front office operations for a variety of hospitality settings. Students will
learn how lodging operations rely on connectivity and interdependence as provided by the
front desk/front office.

CLAW-200
Business Law
Course Description This course provides the students with a basic understanding of the
legal system of different countries and its consequent effect and involvement as an
essential tool for managers in any business environment. The role of the government,
the relationships between different private businesses and the protection of customers
is explored in depth.

Management skills for each front desk/front office position will be covered enabling the
student to experience all lodging systems management. Examination of shift management,
staffing, scheduling, reservations, concierge, uniformed staff, cashier, key clerk, audit,
housekeeping, maintenance, security and food/beverage operations and systems are managed
from the front desk/front office, will provide students with a systems perspective.

CTOU-200
Destination Management
Course Description This course discusses the theories and concepts of destination
management with a comprehensive approach that emphasizes planning, development,
and marketing a destination. Students will learn about the challenges and issues faced
by locations pursuing tourism as an economic (business) and community development
(social, cultural and environmental) strategy. It focuses on the management of the
destination and provides an understanding of the skills and issues involved in this
evolving aspect of tourism management. It, also, looks at the relationship of tourism
to 1) business and economic development, 2) natural resources and the environment,
3) culture and history, and 4) community and society. Select examples of tourism
from destinations throughout the country, Europe and the world will be presented and
discussed.

CHOS-202
Housekeeping & Maintenance Management
Course Description The course is designed to provide students with a basic understanding
of housekeeping management in the hospitality industry, important technical information
and the tools to systematically achieve the standards expected by today’s guests in lodging
establishments. Professional and qualitative housekeeping and cleanliness are the most
powerful factors that can lead to customer satisfaction. Therefore, the Housekeeping
Service course provides knowledge and skills for achieving the best standards and goals of
the organization.
CHOS-210
Restaurant Operation Management
Course Description This course explores topics such as, the manager’s role in the restaurant
operations, control systems as diagnostic indicators, the role of the managerial leadership,
staff selection and development, effective approaches to a successful client relationship.
CENG-220
Business Communication
Course Description The course aims to develop students’ oral and written communication
skills while at the same time enlarge their knowledge of the business world. The emphasis
will be on improving both organizational and language skills needed for students to perform
more efficiently in the world of international business. The units will focus on business topics
such as Marketing, Advertising, Negotiating, Team Building, Meetings, Brand Management,
Presentation, Economics Issues, etc.
Electives
Elective 1 (See Below)
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COURSE MODULES

CECO-102
Introduction to Macroeconomics
Course Description Particular attention is given to the description, analysis and application
of economic forces within the context of contemporary businesses and their relationships
with the society and other main stakeholders in the external environment. Emphasis is given
on the application and effect of economic principles on the ways that businesses operate in
the long-term.
CCOM-110
E-Tourism
Course Description This course provides an understanding of the nature of innovation
and technology related to the growth, success and future development of tourism within
Australia and internationally, on a local to global scale. The tourism industry expects its
employees to have a fundamental understanding of a variety of innovative technological
methods and their application within the industry. Consequently, the course addresses
aspects of key management problems, needs, developments and approaches that effectively
utilize technology and innovation within the tourism industry.
Electives
Elective 1 (See Below)
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COURSE MODULES

COURSE MODULES

3rd Year – 2nd Semester (6 ECTS each course – Total 30 ECTS)

4th Year – 1st Semester (6 ECTS each course – Total 30 ECTS)

Required

Required

CHOS-209
Marketing for Hospitality
Course Description This course builds upon the basic principles of marketing and aims
to develop student’s ability to analyze the distinctive marketing needs of services. It
relies upon practical, real world case studies on a variety of diverse areas of marketing
to give students a broader knowledge of key issues and the business environment to
which decision making skills can be applied. It provides practical information about organizing
and establishing a sales force in the hospitality industry. It also tackles the issue of
professional sales: managing and training a sales team, sales negotiations, motivation and
control techniques as well as the sales department structure. The course will give students
an overview of the marketing function in the hospitality industry.

CENV-200
Sustainability for Change
Course Description The main aim of the course is to enable, students understand the basic issues
related with sustainability and change. It provides an overview on problems, responses and
responsibilities of businesses, governmental policies and legislation associated with sustainability.
The course will introduce students to communication theories relative to voluntary environmental
programs in business and corporate communities, in order to evaluate and create mechanisms for
stimulating behavioral change and education amongst individuals and organizations.

CHOS-300
Meetings, Conference & Incentives
Course Description A systematic approach in managing meetings and conferences, understanding
the needs of the industry and the related parameters involved, like food and beverages, rooms
and services. Students will be able to meet the challenges associated with managing and
servicing conventions and other group business. Also, students will have an overview of planning
disciplines as applied to the specifics of conventions, conference incentives, and expositions
management will be presented and discussed during within this course.
CTOU-300
Special Interest Tourism
Course Description The course provides a comprehensive examination of the different types of
tourism study. Tourism is motivated by an interest variety of different type of tourism behavior in
arts, events, cultural festivals, regions, sports, heritage attractions, historic sites, education, sex
cruises and the customs the wine and cuisine of the destination being visited. It is a fast-growing
and lucrative sector of the global tourism industry, which helps to eliminate the cultural clashes
among different countries destinations and the traveler. The more wide spread the human activity
becomes the more likely it is the foster internal diversity.
CHOS-308
Hospitality Facilities Planning & Development
Course Description This course will expose students to the nature of hospitality facilities
and the issues involves in managing maintenance needs, the primary facility systems, the
important aspects of building itself and its grounds and parking areas, and the basics of
lodging and food service design and renovation.
Electives
Elective 1 (See Below)

CMAT-200
Business Statistics
Course Description This course aims to make students aware of the various statistical
concepts and techniques that could be of use to aid decision making in organizations in
different industries. Emphasis is given on issues such as the role of statistical computer
packages, the different data collection methods and the choice of sample sizes for different
surveys.
CTOU-202
Sustainable Tourism
Course Description Sustainable tourism is defined as development meets the needs of
present tourists and host regions while protecting and enhancing opportunities for the
future. It is envisaged as leading to management of all resources in such a way that the
economic, social and aesthetic needs can be fulfilled while maintaining cultural integrity,
essential ecological processes, and biological diversity and life support systems.
CHOS-402
Hospitality Animation
Course Description Introduction to the recreation and animation in accommodation. Development of
animation in hotels (features of animation). The quality of tourist accommodation services – a
good animator build “good atmosphere”. Profit from animation in accommodation establishments.
The role of the animator and recreation instructor during the organization of leisure in
accommodation establishments. Types of animation conduct in accommodation establishments.
Encouraging participation in animation – a case of study. Measures, forms and methods
of organizing and conducting recreational activities in the accommodation establishments
in various age of groups. Planning and organizing animation action in accommodation
establishments - examples: body movement, creative, entertainment, education, relaxation,
adventure.
Electives
Elective 1 (See Below)
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COURSE MODULES

Hospitality Electives

4th Year – 2nd Semester (6 ECTS each course – Total 30 ECTS)

CHOS-103
Accounting for Hospitality and Tourism Management
Course Description The aim of this course is to present managerial accounting concepts
and explains how they apply to specific operations within the hospitality industry.

Required
CSOC-200
Business Ethics
Course Description The main aims of the course are to enable, students understand the
basic issues in and to promote specific cause of business ethics thought presentation of
and discussion on theory and case studies.
CRES-300
Research Methods
Course Description This course will introduce students to the research methods.
Students will learn quantitative, qualitative and mixed research methods. Thus,
students will learn research philosophies and research designs. Also, students will
learn how to collect, analyze and report findings from research.
CDIS-450
Dissertation
Course Description The dissertation is a valuable course for the development of higher cognitive
skills and is intended to provide students with the opportunity to work independently in an
area of specific interest. It gives students the opportunity to apply their knowledge of Business
Administration to a real business situation, develop communication skills and put hands on
research in the field Business domain.
The course is intended to enable the students to improve their abilities of Independent
work, skills of original and critical thinking and methods of research design, data collection,
analysis and presentation.
Electives
Elective 1 (See Below)
Elective 2 (See Below)

CHOS-104
Rooms Division Operations
Course Description This course is to enable students to develop theoretical knowledge
and practical skills of rooms division department and its operation and understand
the role of this department within the context of a hospitality operation. The course
includes management concepts and responsibilities in the rooms division department.
Students will be exposed to content relating to structural planning for large properties,
including models for staffing patterns and hiring principles.
Emphasis will be placed on inventory and equipment management, cost control, risk management,
safety, security, topical environmental issues, characteristics of materials and supplies, linen and
laundry room management, and cleaning functions. In addition to operational practices, personnel
administration, including employee motivation, turnover, satisfaction, absenteeism, and cultural
diversity issues are addressed.
CHOS-204
Sanitation & Hygiene
Course Description HACCP has been recognized internationally as a logical tool for
adapting traditional inspection methods to a modern, science based, food safety system.
We consider this course vital since culinary arts students are mainly involved with the
production food and therefore this food safety system will enable them to implement
where they work maximum food safety and quality.
CHOS-206
Food & Beverage Management
Course Description This course introduces the student to the art and craft required in
the food and beverage industry. It is designed for those students who want to work in the
industry and acquire knowledge and an understanding to facilitate career progression in
food and beverage operations management.
The course is an introduction to the fundamental principles of food and beverage management
emphasizing how food service professionals create and deliver guest-driven service, enhance
value, build guest loyalty, and promote repeat business
Students learn theoretical and practical skills for effective management of food and beverage
operations relating to front and back of the house, leadership, management principles, service
skills, service styles (French, Russian, American), and training of personnel.
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Hospitality Electives

Hospitality Electives

CHOS-208
Hotel Operations
Course Description This module aims to enable the student to recognise the importance of
operations management and the role of the hotel general manager within an organisational
and managerial context; and to provide the student the opportunity to incorporate what is
studied in a theoretical context in the practice of running a hotel business. Also, learners
will become familiar with the complex issues involved in controlling products, labor and
revenue in food & beverage operations and the importance of it in the financial success of
the operation.

CHOS-310
Managing Service Quality & Guest Experience in the Hospitality Industry
Course Description This course will expose students to the concept of service quality
and the concept of total quality. Students will learn the various quality aspects needed
to compete in the global business arena. More specifically, to learn different businesses
factors in order to achieve consistent peak performance, continual improvement, and
maximum competitiveness.

CHOS-302
Hotel Logistics
Course Description The course will enhance students’ expertise and understanding of the
physical aspects of bringing products and services to market through the supply chain.
Also, the course will highlight the most important elements needed for practicing hotel
management operations under the scope and impact of Logistics.
By providing an in depth analysis of the supply chain from raw material input, through the
production process, to the flow of products and services to the customer, this module will
provide to participants certain methodologies for optimizing hotel management operations
via the adaptation of the logistic chain. Learners will acquire a range of management and IT
tools for deployment in logistics analysis and supply chain management.
CHOS-304
Food & Beverage Cost Control
Course Description Students will be exposed to the fundamentals of food and beverage
planning, control and purchasing which will likely increase their career opportunities.
The students will investigate the control of the food management process and expenditures
in order to ensure the desirable profits for the Food and Beverage department.

CHOS-400
Cross Cultural & Global Management in Hospitality
Course Description The course aims to develop students’ knowledge and understanding
of the hotel industry as an arena for global culture and intercultural communication.
Interpersonal communication in the international business arena is analyzed as a process
and illustrated in a contextual and comparative perspective.
Students will receive training in analyzing interaction processes, recognizing communication
differences and applying relevant strategies, methods and techniques for effective
communication. This is relevant in face-to- face situations and partly in media
communication.
CHOS-404
Contemporary Issues in Hospitality Management
Course Description This course seeks to leverage the knowledge students have obtained
in previous courses to enable effective consideration of the contemporary issues that
emerging professionals will face in the hospitality industry. In particular, the course will
develop students’ abilities to comprehend theoretical constructs upon which effective
business management is based, but more importantly to understand such theory in a
practical environment.

The utilization of budgets, standards and ratios to achieve optimum quality and results,
with specific applications to food, beverage and labor costs. General industry and food
& beverage cycle controls will be applied, including an analysis of labor cost and the
use of automation.
CHOS-306
Hotel Information System
Course Description This course will provide the basics for potential users of hotel
software enabling them to understand the skills and information required to become
operators of various systems. The hotel software is fully integrated packages designed
to maximize the efficiency of hotel operations.
The systems contain all the functions carried out in daily operation of a hotel, including
the whole range of functions required for all aspects of hotel management, maintenance
and operation.
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Tourism electives
CTOU-204
Crisis Management in Hospitality & Tourism
Course Description The history of modern tourism records many localized and some international
crises characterized by extreme and sudden reduction in demand for specific destination areas or
types of tourism product. Managerial responses to such events include both problem solving and
market recovery steps, but these vary in effectiveness and recovery may be slow to occur after
the initial problems are overcome. With examples drawn from the UK, Europe, America, Australia
and Asia, this course brings together a range of expert academic analysis of the latest thinking and
practice in this increasingly important area of tourism management.
CTOU-206
Sociology in Tourism
Course Description The module analyzes through a historical overview, the social, cultural
and economic conditions which led to the emergence of the tourism phenomenon. In continue
the characteristics and parameters that affect the tourist attitude are determined, in order
to come across the mechanism via which a person behaves before, during and after the trip.
The study of modern tourists' motives coupled with the search for more mild forms of
development (on the part of host communities) have as a result the better understanding
of social dimensions of development of special and alternative forms of tourism in the
modern world. The role of tourism in the social development of the host communities and
the social impacts of tourism development are also important issues for the discipline of
Sociology of Tourism.

CTOU-300
Special Interest Tourism
Course Description The course provides a comprehensive examination of the different
types of tourism study. Tourism is motivated by an interest variety of different type of
tourism behaviour in arts, events, cultural festivals, regions, sports, heritage attractions,
historic sites, education, sex cruises and the customs the wine and cuisine of the destination
being visited.
It is a fast-growing and lucrative sector of the global tourism industry, which helps to
eliminate the cultural clashes among different countries destinations and the traveller.
The more wide spread the human activity becomes the more likely it is the foster internal
diversity.
CTOU-302
Attractions & Theme Park Management
Course Description This subject will introduce students to the various aspects of attractions
management, allowing them to examine the concepts, principles, and theories relating to
managing attractions. An examination of current issues in the attractions and amusement
park industry will be conducted. Emphasis will be placed on development and design along
with the functional departments of modern amusement parks and themed attractions.
Students will be able to understand the complexities of attractions and theme parks in order
to deliver memorable experiences to visitors.

Finally, are also studied: a) the quality of life in tourist areas, b) the improvement of social
indicators, c) the concept of social interests, d) the rights and the obligations of tourists and
the ethics in tourism (i.e. the ethics in business, etc.), e) the planning of tourism development,
and f) the arrangement of tourist trips.
CTOU-208
Tourism Anthropology
Course Description This course analyzes tourism as a cultural phenomenon with ritualized
behaviors and complex meanings for both host and guest societies. It explores issues of
cultural and artistic authenticity, identity production and marketing, and commodification
of both the tourist and the toured. Particular emphasis is placed on the cultural politics
of tourism on local, regional, national and transnational scales, with case studies ranging
from Fourth to First World venues.
CTOU-210
Statistics for Hospitality & Tourism Managers
Course Description The aim of the course is for the students to comprehend the statistical
tools in relation to the hospitality, leisure and tourism industry. The area of quantitative
methods is one which many students find unapproachable or daunting. With the use of a
clear learning structure, and a user friendly, non-theoretical approach, we have created a
course which students and lecturers alike will find indispensable.
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Business Electives

Foreign Languages Electives

CMKT-220
Public Relations & Publicity
Course Description This course provides an understanding of the effects arising from the application
of public relations both in the private and the public sector. Emphasis is given in the relationship
between businesses and media in shaping their image towards the external environment and the
importance of issues such as corporate social responsibility in the strategic planning and development
of businesses.

CGRE-100
Greek Language and Culture I
Course Description The aim of this course is to introduce beginner foreign students to the
Greek language, and teach them how to communicate effectively in Greek orally as well as
in writing. The course also aims to provide students with the opportunity to understand,
speak, read and write what they need in the Greek language. Last, it aims to prepare the
students to communicate effectively with native speakers of the language.

CMKT-100
Marketing Principles
Course Description This course introduces the role, tools and concepts of marketing
especially in creating interactive communities between businesses, customers, brands,
products and services. As such, a fundamental aspect of marketing is the creation of
value for customers and the consequent development of loyal and royal customers by
adapting to their individual needs.

CGRE-102
Greek Language and Culture II
Course Description The aim of this course is to teach students pre-intermediate and intermediate
level Greek language. The course aims to provide students with the opportunity to understand,
speak, read and write what they need in the Greek language as well as further ameliorate their
productive and receptive skills. Last, it aims to prepare students to communicate even more
effectively with native speakers of the language through motivating self-study.

CMGT-330
Crisis Management
Course Description This course on crisis management offers students the basics in
identifying, preventing, and controlling crisis situations. Crisis management basics,
from preparation to training and compliance are discussed, as are various stages of a
crisis, and the need to establish a crisis management team.

CGER-100
German Language and Culture I
Course Description The course aims to introduce students to the basic German language
and help them develop communication skills for the language of German. It also aims to
help students develop listening, speaking, reading and writing skills in German.

Clearly identifying the roles and functions of each crisis management team member is essential
for the ultimate success of contingency planning, which is also discussed. Students will be able
to identify potential risks or situations that may precipitate a crisis or emergency and learn
approaches on how to respond to such incidents. The importance of communication and making
instant and effective decisions is also covered, as are a variety of emergency response scenarios;
from planning evacuation from a local elementary school affected by an earthquake to a major
hospital suffering a massive power outage to the threat of a rogue employee.
CMGT-212
Human Resource Management
Course Description This course assesses the significance of national and international models
of HRM, different employment systems and the role of the multi-national corporation. There
is a focus on the understanding and analysis of the implications of the global economy, labor
standards and the relative convergence of national and organizational practices and policies.
CMGT-410
Knowledge Management
Course Description The aim of this course is to explain the meanings of knowledge
management and help students to gain knowledge about tacit and explicit knowledge
and its difference from data and information, strategic use, technologies, people and
cultural issues, knowledge transfer, and implementation.
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Moreover, it examines the various components of knowledge management solutions
such as processes, mechanisms and technologies and help students understand how to
select an appropriate solution to knowledge management. This course also describes
the influence of knowledge management onto organizations and the power of social
computing.

CGER-102
German Language and Culture II
Course Description Combined with German for Hospitality Industry – Level 2 the course
offers beginners in German a broader introduction to the language. The student will be
able to communication with German speaking staff and customers, and provide them
with necessary information.
CFRE-100
French Language and Culture I
Course Description The aim of this course is to offer beginners in French Language a basic
introduction to the language. Grammar is studied but emphasis is given on vocabulary, oral
and reading comprehension.
CFRE-102
French Language and Culture II
Course Description The aim of this course is to offer to students the ability to use the
French Language. Articles, verbs and pronouns are studied but emphasis is given on
vocabulary, oral and reading comprehension.
CRUS-100
Russian Language and Culture I
Course Description: The course aims to help students develop communication skills for
the language of Russian.
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CRUS-102
Russian Language and Culture II
Course Description Combined with Russian for Hospitality Industry – Level 1 this course
offers beginners in Russian a broader introduction to the language. The student will be
able to communication with Russian speaking staff and customers, and provide them
with necessary information.
CSPA-100
Spanish Language and Culture I
Course Description Following the Common European Framework of Reference for Languages
(CEFR): A Basic User level is divided into: A1 Breakthrough or beginner A2 Waystage or
elementary.
This course is designed to develop and improve your general knowledge of Spanish. In
this course you will learn the four skills of speaking, listening, reading and writing in
addition to grammar, vocabulary and pronunciation.

Computer Electives
CCOM-200
Management Information Systems
Course Description This course is to get an understanding of how information systems are
used in business setting. The topics covered will include the fundamental of information
systems, strategic use of information systems, decision support and expert system. This
course will describe also information systems planning, design and implementation.
CCOM-220
Introduction to Multimedia
Course Description The course introduces the student to the basic concepts of multimedia
and investigates on how multimedia is changing our world. The students have the opportunity
to learn and use the cutting edge technology of Multimedia hardware and software through
the final project.

The emphasis will be on practicing the acquired knowledge and skills in various useful
and entertaining situations and contexts. In our basic user level course students will
acquire a general knowledge of the basic grammar contents along with a socio-cultural
view of the Spanish speaking countries; they will also achieve receptive and productive
skills both in the oral and the written language.

CCOM-300
Web Development
Course Description This course is intended to provide students with the knowledge and
skills necessary for building and evaluating web sites. It covers a range of topics including:
basic concepts of the Internet and internet browsers, fundamentals of Website design,
Websites building tools and languages, basics of XHTML (text, fonts, colors, images, lists,
tables, frames, forms), Scripting and Scripting Languages (VB Script, Java Script), Website
publishing, Website evaluation and assessment, case studies.

CSPA-102
Spanish Language and Culture II
Course Description This course is designed to develop and improve your general knowledge
of Spanish. In this course you will learn the four skills of speaking, listening, reading and
writing in addition to grammar, vocabulary and pronunciation.

The practical part includes applications using web design tools (such as FrontPage) and
languages (such as XHTML and SIMSCRIPT).

The emphasis will be on practicing the acquired knowledge and skills in various useful and
entertaining situations and contexts. In our basic user level course students will acquire a
general knowledge of the basic grammar contents along with a socio-cultural view of the
Spanish speaking countries; they will also achieve receptive and productive skills both in
the oral and the written language.
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Liberal Arts Electives
CHIS-100
Introduction to Cyprus History
Course Description This course covers the major periods and the different relative debates
in the history of Cyprus, including the classical civilizations, the Hellenistic and Roman
periods as well as the different conquerors that have made their presence felt in the island
over the last 1000 years.
There is also an exploration of Cyprus’ present culture as a result of the effects of these
different periods and conquerors.
CHIS-102
Western Civilization
Course Description This course aims to introduce students to the main periods of
Western history beginning from the antiquity right up to modernity, examining each
period through its relative cultural, social, economic and political dimensions and the
ways that these elements interacted with each other to produce each period’s unique
identity and characteristics.

CEUR-210
European Union Integration
Course Description This course gives an introduction of the history, development and
challenges facing the EU. It examines the basic structures and processes of EU governance.
Special emphasis is placed on the rationale of integration (theoretical concepts and
approaches), institutions, actors, policies and policy-making.
The course also examines a number of current events and recent challenges facing the EU.
Some of these topics include security challenges, the issue of enlargement of the EU
(recent past and future), the challenges of EU policies on its neighbors, and issues regarding
the financial crisis and related economic considerations.
The course will follow the political and economic developments that are taking place
within the EU throughout the duration of the course. Attention is paid to developing the
students understanding of the historical roots of contemporary European realities.
They will also become familiar with various philosophical developments and conceptual
models sharing the modern history of Europe.

CPSY-100
Introduction to Psychology
Course Description This course provides the basis for the understanding of different
perspectives within the field of Psychology, including a review of its theoretical and
methodological domains as a discipline and a review of the role of biology as a basis
for understanding people.
Through this course students are invited to develop their own personal development
profile.
CSOC-100
Introduction to Sociology
Course Description This course introduces students to the basic concepts and analytic
categories in the field of Sociology, focusing on the major perspectives and general
phenomena of social life.
There is an identification of the complications in the intersection between Sociology
and sexuality and the social impact of major issues such as religion, race and gender.
CPHI-100
Introduction Philosophy
Course Description Students will be introduced to the main philosophical debates of the
20th and 21st centuries and consequently, they will be expected to develop a critical
argumentative position in lieu of these debates.
There will be a focus on major philosophical movements including morality, ethics religion,
gender, cultural relativism and respect for others.
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Math & Science Electives
CMAT-100
College Algebra
Course Description This course aims to equip
students with the relative mathematical
knowledge which is essential as a basis for
students who will follow a degree in economics,
finance and other associated study fields.
Rectangular coordinates, graphs of equations,
sequences, permutations and combinations are
some of the topics that this course focuses on.
CMAT-304
Calculus
Course Description This course is designed
to develop the topics of differential and
integral calculus.
Emphasis is placed on limits, continuity,
derivatives and integrals of algebraic and
transcendental functions of one variable.
Upon completion, students should be able
to select and use appropriate models and
techniques for finding solutions to derivative
-related problems with and without
technology.
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COURSE MODULES
1st Year – 1st Semester (6 ECTS each course – Total 30 ECTS)
Required

B.A. in Business Administration
Bachelor (4 Years)
The B.A. (Hons) in Business Administration offers a high quality education for those students
who aspire to work within the business industry. The aim of the programme is to provide
students with a broad and thorough knowledge by developing their critical awareness and
understanding of the main functional areas of business administration and the management
process.
The B.A. in Business Administration Programme aims to help you:
Understand the various functional areas of business and management and the
forces shaping the wider environment
Understand individual and group behaviour within organisations
Demonstrate an ability to apply critical skills to the operation and practice of
business and management within organisational contexts
Demonstrate an understanding of the ethical issues within the profession and also
broader ethical issues facing the business community along with their implications
Outline the contemporary managerial issues, implications and practices
Understand and vision future developments of business organizations
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CENG-100
English Composition
Course Description This course aims at giving students the opportunity to develop
creative writing skills on a mature level, emphasizing the literary effects of language.
The program will provide work on writing letters, memoranda reports, resumes and
personal essays and research papers.
CCOM-100
College Algebra
Course Description This course aims to equip students with the relative mathematical
knowledge which is essential as a basis for students who will follow a degree in
economics, finance and other associated study fields. Rectangular coordinates, graphs
of equations, sequences, permutations and combinations are some of the topics that
this course focuses on.
CBUS-100
Introduction to Business
Course Description It provides a solid foundation of the practical knowledge of
important developments in business and the associated challenges of recent events in
national and international economies.
CCOM-100
Computer Applications
Course Description An introduction course in computer applications, focusing on
microcomputer technology emphasizing file management, utilizing Microsoft Windows
operating system, statistical tools such as excel, database software such as Access,
Presentation software such as PowerPoint, and other popular software, such as word
and outlook.
CMGT-100
Introduction to Management
Course Description It provides an understanding of the main theories associated with the
management of businesses and the ways that human behavior translates such theories
into everyday practice. Attention is given to the different types of organizational
structures and cultures, to the fundamental differences between private and public
organizations and emerging trends at a local, national and global level.
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COURSE MODULES
1st Year – 2nd Semester (6 ECTS each course – Total 30 ECTS)
Required
CENG-200
Advanced English Writing
Course Description The main aim of this course is to help students develop an appreciation in
literature and practice writing critical and argumentative essays on various topics. It also aims
at training students to become comparatively proficient in academic writing; that is the use of
references, quotations, footnotes, bibliography etc.
CMAT-102
Business Mathematics
Course Description This course emphasizes performance of common computations
found in the various functional areas of business. Students will use graphs, equations,
ratio and proportion, percentage, and measurement systems to solve typical business
problems such as the calculation of trade and cash discounts, markups, taxes, employee
compensation, simple and compound interest, depreciation, inventory valuation, bonds
and stocks, basic financial statement analysis, and business statistics.
CACC-100
Accounting I
Course Description It explores accounting as an indispensable part of business activities
from different industrial domains and as a basis, upon which important decisions are
planned, analyzed and implemented.
CECO-100
Ιntroduction to Microeconomics
Course Description The aim of this course is to demonstrate the ways that businesses use
economics as a basis for their everyday decision making in different industrial domains
and across national and international borders. Students will become aware of how to
solve economic problems in different contexts by breaking it down to its smaller constituent
parts.
CMKT-100
Marketing Principles
Course Description It introduces the role, tools and concepts of marketing especially
in creating interactive communities between businesses, customers, brands, products
and services. As such, a fundamental aspect of marketing is the creation of value for
customers and the consequent development of loyal and royal customers by adapting to
their individual needs.
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COURSE MODULES
2nd Year – 1st Semester (6 ECTS each course – Total 30 ECTS)
Required
CACC-102
Accounting II
Course Description This module is to enable students to increase their understanding of F&B
operations through exposure to a number of theoretical concepts and operational issues in
an F&B setting. The course will expose students to the various food and beverage service
methods, areas and equipment. Students will have an opportunity to study various types of
menu, menu knowledge and accompaniments.
CECO-102
Introduction to Macroeconomics
Course Description Particular attention is given to the description, analysis and application
of economic forces within the context of contemporary businesses and their relationships
with the society and other main stakeholders in the external environment. Emphasis is given
on the application and effect of economic principles on the ways that businesses operate in
the long-term.
CMGT-200
Small Business Management
Course Description The ultimate scope of this course is the analysis of the most important
determinants that shape the beginning and eventual operation of a small business and the
waysthat employee and managerial ideas are turned into opportunities. Essentially, students
will become aware of the content, nature and scope of entrepreneurship and its association
with issues such as culture and diversity.
CMKT-220
Public Relations and Publicity
Course Description It provides an understanding of the effects arising from the application of
public relations both in the private and the public sector. Emphasis is given in the relationship
between businesses and media in shaping their image towards the external environment and
the importance of issues such as corporate social responsibility in the strategic planning and
development of businesses.
CMKT-230
Advertising
Course Description This course is an introduction to the concept of advertising. It explains
the history, the evolution and the role of advertising in today’s business environment.
Students will gain an understanding of the problems and principles of effective advertising,
including a study of advertising media, and evaluation of the advertising program.

115
115

COURSE MODULES
2nd Year – 2nd Semester (6 ECTS each course – Total 30 ECTS)
Required
CBUS-200
Organizational Behavior
Course Description It focuses on the role of the everyday behavior of employees and teams
in shaping the effectiveness of businesses especially in their interaction with customers.
There is an analysis of important concepts and theories which relate to aspects such as the
motivation and personality of employees and the cultural and societal norms which are
important in specific contexts.

3rd Year – 1st Semester (6 ECTS each course – Total 30 ECTS)
Required
CLAW-200
Business Law
Course Description This course provides the students with a basic understanding of the
legal system of different countries and its consequent effect and involvement as an
essential tool for managers in any business environment. The role of the government,
the relationships between different private businesses and the protection of customers
is explored in depth.

CMKT-202
Marketing Management
Course Description Marketing management is the art and science of choosing target markets
and getting, keeping, and growing customers through creating, delivering, and communicating
superior customer value. Marketing management seeks to meet organizational objectives by
effectively satisfying customers in a dynamic environment.

CACC-200
Managerial Accounting I
Course Description It provides an essential understanding of managerial accounting
and its importance in affecting the economic decisions of businesses, especially at an
internal level.

CMAT-200
Business Statistics
Course Description This course aims to make students aware of the various statistical
concepts and techniques that could be of use to aid decision making in organizations in
different industries. Emphasis is given on issues such as the role of statistical computer
packages, the different data collection methods and the choice of sample sizes for different
surveys.

CENG-200
Business Communications
Course Description The course aims to develop students’ oral and written communication
skills while at the same time enlarge their knowledge of the business world. The
emphasis will be on improving both organizational and language skills needed for
students to perform more efficiently in the world of international business. The units
will focus on business topics such as Marketing, Advertising, Negotiating, Team Building,
Meetings, Brand Management, Presentation, Economics Issues, etc.

CCOM-220
Introduction to Multimedia
Course Description The course introduces the student to the basic concepts of multimedia
and investigates on how multimedia is changing our world. The students have the opportunity
to learn and use the cutting edge technology of Multimedia hardware and software through
the final project.
CMKT-240
Consumer Behavior
Course Description The basic objective of the course is to familiarize students with the
key concepts of consumer behavior. Particular emphasis will be placed on the practical
application of these concepts to marketing practice as well as on consumer behavior research.
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COURSE MODULES

CMGT-212
Human Resource Management
Course Description It assesses the significance of national and international models
of HRM, different employment systems and the role of the multi-national corporation.
There is a focus on the understanding and analysis of the implications of the global
economy, labor standards and the relative convergence of national and organizational
practices and policies.

Pathway Courses
Pathway 1 (See Below)
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COURSE MODULES

COURSE MODULES

3rd Year – 2nd Semester (6 ECTS each course – Total 30 ECTS)

4th Year – 1st Semester (6 ECTS each course – Total 30 ECTS)

Required

Required

CFIN-250
Finance for Managers
Course Description It provides future managers with a level of practical understanding
that is genuinely useful in the workplace by covering a range of key financial areas
including: how to interpret financial statements; how firms are funded; understanding
costs and pricing decisions and the principles of working capital management.

CMGT-350
Operations Management
Course Description It provides students with an understanding of the concepts and techniques of
operations and production management and the ways to measure and improve internal operations
and those in the value chain. It covers issues in both the manufacturing and service environment
operations and introduces the students to the relevant tools and techniques of operational
improvement and performance management.

CCOM-200
Management Information Systems
Course Description This course is to get an understanding of how information systems
are used in business setting. The topics covered will include the fundamental of
information systems, strategic use of information systems, decision support and expert
system. This course will describe also information systems planning, design and
implementation.
CRES-300
Research Methods
Course Description It introduces students to the research methods. Students will
learn quantitative, qualitative and mixed research methods. Thus, students will learn
research philosophies and research designs. Also, students will learn how to collect,
analyze and report findings from research.

CDIS-450
Dissertation I
Course Description A valuable course for the development of higher cognitive skills and is intended
to provide students with the opportunity to work independently in an area of specific interest.
It gives students the opportunity to apply their knowledge of Business Administration to a real
business situation, develop communication skills and put hands on research in the field Business
domain.

Pathway
Pathway
Pathway
Pathway

courses
1 (See Below)
2 (See Below)
3 (See Below)

Pathway Courses
Pathway 1 (See Below)
Pathway 2 (See Below)
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COURSE MODULES

List of courses required for pathway in Digital Marketing / Elective for General Business

4th Year – 2nd Semester (6 ECTS each course – Total 30 ECTS)

CDMR-112
Media and Marketing Communications in the Digital Age
Course Description This course examine concepts, practices and perspectives in the
context of digital media and marketing communication. Discover and apply key issues,
problems and their solutions related to digital media and communication in everyday
life. Creating knowledge, transferable skills and a strong sense of civic engagement in
media and communication related professions.

Required
CDIS-460
Dissertation II
Course Description A valuable course for the development of higher cognitive skills and is
intended to provide students with the opportunity to work independently in an area of specific
interest. It gives students the opportunity to apply their knowledge of Business Administration
to a real business situation, develop communication skills and put hands on research in the field
Business domain.
Pathway & Elective Courses
General or Pathway or Liberal 1 (See Below)
General or Pathway or Liberal 2 (See Below)
General Business Electives 1 (See Below)
General Business Electives 2 (See Below)

CDMR-110
Interactive Digital Communication
Course Description This course aims to explore the interactive nature of digital media,
their applications in different areas of communication, changes brought by interactive
digital communication, and the impact of interactive digital communication on various
aspects of society and personal life through readings, lectures, and class discussions.
Additionally, students will create projects of interactive digital media through handson use of various creative/business applications and techniques. This class will prepare
students for additional courses in applications of interactive digital communication.
CDMR-320
E-Marketing and Social Media Management
Course Description The course aims to expose students to e-marketing and social media
use. The internet and other information technologies have created many interesting
and innovative ways to provide customer value.
CCOM-120
E-Commerce
Course Description The central goal of this course is to develop an integrative knowledge
of the digital economy. It focuses on the information superhighway as the technological
enabler that has dramatically changed the way in which companies orchestrate their
value creation. This course, with a strategic perspective in mind, looks into the
knowledge-enabled enterprises and the influence of electronic commerce in shaping
the rules of modern business environments.
CDMR-100
Search Marketing: SEO
Course Description Search Engine Optimization examines the role of search in digital
marketing strategies as well as its primary place in a firm’s inbound and content
marketing efforts. The course will require students to envision the role of discoverability
in all digital content created by a firm while understand the tools and techniques for
allowing consumers to find that content more readily.
CDMR-111
Audience Analysis and Digital Strategies
Course Description This course aims to teach students the various approaches in
audience analysis and the purposes, philosophies, and methods of obtaining audience
information for digital media. Strategies for developing and scheduling content will
also be covered. Students are expected to gain a broad understanding of the different
methods in measuring digital media, and the different parameters in evaluating media.
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List of required courses for pathway in Business Innovation / Elective
for General Business

List of required courses for pathway in Business Innovation / Elective
for General Business

CBIN-110
Entrepreneurship in theory and practice
Course Description This course provides business and non-business majors with the skills
necessary to succeed as an entrepreneur. The fundamentals of starting and operating a
business, developing a business plan, obtaining financing, marketing a product or service and
developing an effective accounting system will be covered.

CMGT-430
Business Intelligence
Course Description This course introduces students to the basic concepts of Business
Intelligence. This course will show the need for and explain the use of Business Intelligence
in large and medium-sized corporations. Students will study and research the trends of
Business intelligence tools and practices in industry.

CBIN-111
Current issues in business innovation
Course Description Understand what Innovation Management is and how it relates to
business strategy. Understand how innovation drives economic competitiveness. Understand
how macroeconomic indicators play a role in shaping policy. Gain familiarity with the role
of organizational structures and strategies in innovation. Understand the enablers and
inhibitors of bringing out innovation and creativity of people. Learn the fundamentals of
change managements and its relevance to innovation. Learn the fundamentals of intellectual
property and its management.

CMGT-450
Strategic Management
Course Description The primary purpose of this course is to introduce students to the theory
and practice of strategic management, and the holistic way in which it draws upon a wide
variety of managerial functions in its creation. Furthermore the course will provide students
with an understanding by which alternative entrepreneurial, competitive, and functional
area approaches will be pursuit, in positioning the organisation to financial, production and
functional fields of management within a strategic management framework. The course is
primarily taught by case method, with emphasis on the analysis of current management
policy questions.

CMGT-410
Knowledge Management
Course Description The aim of this course is to explain the meanings of knowledge
management and help students to gain knowledge about tacit and explicit knowledge and its
difference from data and information, strategic use, technologies, people and cultural issues,
knowledge transfer, and implementation. Moreover, it examines the various components of
knowledge management solutions such as processes, mechanisms and technologies and help
students understand how to select an appropriate solution to knowledge management. This
course also describes the influence of knowledge management onto organizations and the
power of social computing.
CBUS-420
Creativity & Innovation Management
Course Description The course is designed to provide students with an understanding of
the nature and scope of the management process in terms of the financial, physical and
human resource needed for the creative activity within a business environment. This course
will develop an academic framework in which to study the key drivers including the vision,
culture and processes needed to develop an organization which is able to focus on creativity
and innovation for sustainable development. Using a range of real life problems, students
are challenged to use creativity and innovation techniques to present business solutions.
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List of courses required for pathway in Retail Management / Elective
for General Business

List of Business Electives

CRMM-103
Supply Chain Management
Course Description This course focuses on management and improvement of supply chain
processes and performance. It will be valuable for students who would like to pursue a career in
consulting or take a position in operations, marketing or finance functions in a manufacturing or
distribution firm. We explore important supply chain metrics, primary tradeoffs in making supply
chain decisions, and basic tools for effective and efficient supply chain management, production
planning and inventory control, order fulfillment and supply chain coordination.

CMKT-250
Marketing for Services
Course Description The main objective of this course is to familiarize students with the marketing
of services. The course substantially contributes to the mainstream of knowledge on the services
marketing and attempts to apply and adapt current ideas in marketing development from a
product-oriented market to a service-oriented market. The students will be able to develop an
ability to evaluate, implement and lead effective marketing programs in service companies and
organizations.

CRMM-104
Retail Sales Management
Course Description By the end of this, you will have a firm understanding of general consultative
sales concepts, personal and professional management, sales force management, strategic
thinking, and personal selling. Goal in addition is, to have gained confidence with negotiation and
sales tactics and strategies. In order to facilitate this type of skill learning, treat this course as a
business meeting, we will engage in role-plays, projects, and discussions conducive to your growth
as a professional.

CMKT-302
Sales Management
Course Description The course is examining the elements of an effective sales force management.
The course objectives include understanding the sales process, the relationship between sales and
marketing, sales force structure, customer relationship management (CRM), use of technology
to improve salesforce effectiveness and issues in recruiting, selecting, training, motivating and
compensating the sales force.

CRMM-105
Retail Management
Course Description A six-step, strategic approach and decision-making orientation aims to prepare
students to become effective retail planners and decision-makers. The six steps used in developing
and applying a retail strategy give students a comprehensive process to follow throughout the
course as they learn about the mission, goals, consumer market, overall and specific activities, and
control mechanisms that are involved in a successful strategy.
CRMM-106
International Retail Marketing
Course Description The International Retail Marketing is designed to develop the knowledge of
the theory and practice of retail marketing and its application in the fast changing International
and Digital Business environment. The programme will also expand student’s knowledge of Business
Management in general and Marketing in particular.
CRMM-107
CRM Customer Relationship Management
Course Description Plan for this course is to be aware of CRM as companies/ shops/ stores are
exposed to customer service (of one kind or another) at least once a day, every day of the week,
fifty-two weeks of the year. There is times when individuals, organizations and companies take
the provision of good service, and the people who deliver it, for granted. They should not as giving
top quality Customer Service is an art form.
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CRMM-108
Retail Buying Theories
Course Description This course is known for its clear depiction of retail buying, reflecting what
buyers face every day in their pursuit of excellence. Focusing on the changes in today’s market,
the course addresses topics such as diverse ethnicities and the nuances of purchasing abroad.
Contemporary market considerations are highlighted throughout, including topics on buying
for discount operations, using the Internet for product procurement, and methods of analyzing
customer demand. With a host materials and visual aids, this course continues its tradition of
effectively preparing students for their role as professional retail buyers.

CACC-310
Managerial Accounting II
Course Description This course provides students with further awareness of the pivotal nature of
accountancy in the business environment as a unifying and directing force. It is a continuation of
Managerial Accounting I and it will enable students to obtain a good understanding on cost analysis
and their importance in decision making.
CFIN-310
Money & Banking
Course Description This course aims to draw on recent financial events from across the world
and provide students with a detailed understanding of the economic theory behind the way in
which monetary policy can be designed and implemented. By focusing on the interactions between
monetary policies, banking and financial markets, this course will give students the tools they need
to understand and evaluate these links and apply their findings to real world applications. Students
taking this course will gain a greater awareness of the key elements of the financial system and the
roles played by different financial assets.
CMGT-320
Leadership in Organizations
Course Description The course introduces students to the leadership and management process
and approaches leadership as a process involving an interaction between the leader, the followers
and the situation. The course explains how leadership, creativity and innovation are connected
with change and how managers translate this into organizational success. It also focuses of the
leadership skills and the development of such skills.
CBUS-320
International Business
Course Description The aims of the course are to provide students with a thorough understanding
of the international forces that drive today’s business organizations into the international markets
and furthers explain how globalization operates through theory and case-studies.
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List of Business Electives

List of Business Electives

CMGT-330
Crisis Management
Course Description This course on crisis management offers students the basics in identifying,
preventing, and controlling crisis situations. Crisis management basics, from preparation to
training and compliance are discussed, as are various stages of a crisis, and the need to establish
a crisis management team. Clearly identifying the roles and functions of each crisis management
team member is essential for the ultimate success of contingency planning, which is also
discussed. Students will be able to identify potential risks or situations that may precipitate a
crisis or emergency and learn approaches on how to respond to such incidents. The importance
of communication and making instant and effective decisions is also covered, as are a variety of
emergency response scenarios; from planning evacuation from a local elementary school affected
by an earthquake to a major hospital suffering a massive power outage to the threat of a rogue
employee.

CMKT-410
International Marketing
Course Description The aim of the course is to give an understanding of the complex
environment and strategies in international marketing. This course involves the study
of the issues involved in identifying, and developing, relationships with international
markets. The course analyzes the marketing that occurs across national boundaries.
Never before in the history of this country has international marketing been so critically
important.

CMKT-340
Marketing Research
Course Description The main objective of this course is to assist students examine thoroughly
the marketing information system and the four steps in marketing research process with specific
reference to real life examples. Marketing Research gives students a “nuts and bolts” understanding
of marketing research and provides them with extensive information on how to use it. It provides
the fundamentals of the statistical procedures used to analyse data without dwelling on the more
complex and intricate concepts.
CFIN-350
Corporate Finance
Course Description The aims of the course are to introduce students into theory and practice of
corporate finance, in order to enable students to cope with routine problems and be capable of
responding rationally to economic market changes. The course will enable students to examine
topical and controversial areas of corporate finance theory. Emphasis will be given on developing
the students analytical and critical abilities.
CACC-410
Business Taxation
Course Description This course aims to provide the students with an understanding of the economic,
political and ethical principles underlying taxation systems and the sources of taxation legislation.
The course also provides a reliable foundation in the core areas of tax to be encountered during
the initial phase of tax experience, compute income tax liabilities, corporation tax liabilities and
tax experience, capital gains tax, national insurance and value added tax.
CACC-414
Auditing
Course Description The main aim of this course is to introduce students into the field of auditing
and to familiarize them with audit process and the role of the auditor in the business environment.
Emphasis is given on introducing fundamental auditing concepts and investigating the legal/
professional environment within which an auditor operate. The auditing theory and procedures
are developed and then applied through a review of audit case studies. Advanced audit policies
and procedures are also discussed.
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CMKT-430
Strategic Marketing
Course Description The aim of this course is to develop the students’ knowledge and
understanding of the ideas and approaches related to marketing strategy development and
strategic market planning. It involves developing a vision about the markets of interest to
the organization, selecting market target strategies, setting objectives and developing,
implementing and managing marketing programs designed to meet the value requirements
of the customers in each market target.

List of English Electives
CENG-230
Public Speaking
Course Description The objective of this course is to introduce the students to the issue
of speaking in Public. Students will go through a step by step procedure on different types
of speeches like: informative, persuasive special occasion and small group. Students will
be shown how to achieve clarity and confidence during their speeches they must give is
college classes, in career settings or in their communities.

List of Computer Electives
CCOM-300
Web Development
Course Description This course is intended to provide students with the knowledge and
skills necessary for building and evaluating web sites. It covers a range of topics including:
basic concepts of the Internet and internet browsers, fundamentals of Website design,
Websites building tools and languages, basics of XHTML (text, fonts, colors, images, lists,
tables, frames, forms), Scripting and Scripting Languages (VB Script, Java Script), Website
publishing, Website evaluation and assessment, case studies. The practical part includes
applications using web design tools (such as FrontPage) and languages (such as XHTML and
SIMSCRIPT).
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List of Liberal Arts Electives

List of Liberal Arts Electives

CHIS-100
Introduction to Cyprus History
Course Description This course covers the major periods and the different relative
debates in the history of Cyprus, including the classical civilizations, the Hellenistic
and Roman periods as well as the different conquerors that have made their presence
felt in the island over the last 1000 years. There is also an exploration of Cyprus’
present culture as a result of the effects of these different periods and conquerors.

CPHI-100
Introduction Philosophy
Course Description Students will be introduced to the main philosophical debates
of the 20th and 21st centuries and consequently, they will be expected to develop
a critical argumentative position in lieu of these debates. There will be a focus on
major philosophical movements including morality, ethics religion, gender, cultural
relativism and respect for others.

CHIS-102
Western Civilization
Course Description This course aims to introduce students to the main periods of
Western history beginning from the antiquity right up to modernity, examining each
period through its relative cultural, social, economic and political dimensions and the
ways that these elements interacted with each other to produce each period’s unique
identity and characteristics.

CEUR-200
European Union and European Integration
Course Description This course gives an introduction of the history, development
and challenges facing the EU. It examines the basic structures and processes of EU
governance. Special emphasis is placed on the rationale of integration (theoretical
concepts and approaches), institutions, actors, policies and policy-making. The course
also examines a number of current events and recent challenges facing the EU. Some
of these topics include security challenges, the issue of enlargement of the EU (recent
past and future), the challenges of EU policies on its neighbors, and issues regarding
the financial crisis and related economic considerations. The course will follow the
political and economic developments that are taking place within the EU throughout
the duration of the course.

CPSY-100
Introduction to Psychology
Course Description This course provides the basis for the understanding of different
perspectives within the field of Psychology, including a review of its theoretical and
methodological domains as a discipline and a review of the role of biology as a basis for
understanding people. Through this course students are invited to develop their own
personal development profile.
CSOC-100
Introduction to Sociology
Course Description This course introduces students to the basic concepts and analytic
categories in the field of Sociology, focusing on the major perspectives and general
phenomena of social life. There is an identification of the complications in the
intersection between Sociology and sexuality and the social impact of major issues
such as religion, race and gender.
CSOC-200
Business Ethics
Course Description The main aims of the course are to enable, students understand the
basic issues in and to promote specific cause of business ethics thought presentation of
and discussion on theory and case studies.
CENV-200
Sustainability for Change
Course Description The main aim of the course is to enable, students understand
the basic issues related with sustainability and change. It provides an overview on
problems, responses and responsibilities of businesses, governmental policies and
legislation associated with sustainability. The course will introduce students to
communication theories relative to voluntary environmental programs in business and
corporate communities, in order to evaluate and create mechanisms for stimulating
behavioral change and education amongst individuals and organizations.
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CHIS-200
Modern Europe
Course Description Attention is paid to developing the students understanding of the
historical roots of contemporary European realities. They will also become familiar
with various philosophical developments and conceptual models sharing the modern
history of Europe.

List of Math and Science Electives
CMAT-304
Calculus
Course Description This course is designed to develop the topics of differential and
integral calculus. Emphasis is placed on limits, continuity, derivatives and integrals
of algebraic and transcendental functions of one variable. Upon completion, students
should be able to select and use appropriate models and techniques for finding solutions
to derivative-related problems with and without technology.
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COLLABORATION WITH
CARDIFF METROPOLITAN
UNIVERSITY (CMU)
Cardiff Metropolitan University (CMU) as it is today was established in 2011 while its roots
date back to the mid-1800s. At CMU there is a continuous effort to maintain and raise the
standards for all students. In 2007, under its former name, UWIC became the first UK university
to be awarded the Government’s Charter Mark for Excellence for the fifth time.
CMU is committed to setting high standards to ensure that the education received by students
is of the highest quality and reinforces their vision, mission, values and motto.
Through work placement programmes, professional accreditations and opportunities to study
abroad, the University’s focus on employability has ensured that the majority of its graduates
enter employment or further study within six months of graduation.
City Unity College in cooperation with CMU offers Bachelor’s and Master’s programmes in the
areas of Business, Computing, Psychology, Law, Tourism and Hospitality.
City Unity College in cooperation with Cardiff Metropolitan University offers the following
Bachelor’s and Master’s programmes in the areas of:
Business
Computing
Psychology
Law
Tourism and Hospitality

Why choose Cardiff Metropolitan University?
Ranked top in UK for overall international student support five years in a row
Highest Ranking Post 1992 Institution (Research Excellence Framework)
95% of graduates secure employment or enter further study within six months of graduation
2015 marks Cardiff Metropolitan University’s 150th anniversary
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COURSE MODULES

B.A. (Hons) in Accounting and Finance
Bachelor Degree (3 Years)
The B.A. (Hons) in Accounting program is professionally accredited by the ACCA.
Students may obtain the maximum number of exemptions from this body's professional
examinations.
The program will provide students with a comprehensive introduction to all areas of Accounting
and Finance.

The Programme aims to assist students to:
- Develop a body of essential knowledge, understanding and skills which will enable
them to begin careers as accountants.
- Develop a critical appreciation of the roles undertaken by accountants in the modern
business world.
- Lay the foundation for future and professional development and / or post graduate
study.

Programme’s Thematic Areas:
-
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Finance & Financial Management
Accounting
Corporate & Business Law
Taxation
Auditing & Reporting
Performance Management
Business Management

1st Year – 1st Semester (Total 60 Credits)
Required
Financial Accounting						BAC4008
Business in Global Context					
BSP4002
Business Applications						BCO4009
Global Financial Services 					
BAC 4022

20
20
10
10

1st Year – 2nd Semester (Total 60 Credits) Required
Management Accounting					BAC4009
Digital Accounting						BAC4019
Quantitative Methods for Accountants				
BEC4003

20 credits
10 credits
20 credits

2nd Year – 1st Semester (Total 60 Credits) Required
Corporate and Business Law					
BHL5015
Financial Management						BAC5006
Financial Reporting						BAC5001

20 credits
20 credits
20 credits

2nd Year – 2nd Semester (Total 60 Credits) Required
Taxation								BAC5007
Audit and Assurance						BAC5003
Performance Management					BAC5010

20 credits
20 credits
20 credits

3rd Year – 1st Semester (Total 60 Credits)
Required
		
Advanced Financial Management			
BAA6004
		Advanced Financial Reporting				BAA6002
Electives
		Strategic Management					BSP6000
3rd Year – 2nd Semester (Total 60 Credits)
Required
		Advanced Taxation					BAA6001
		
Audit and Corporate Governance			
BAA6003
		
Advanced Performance Management			
BAA6000

credits
credits
credits
credits

20 credits
20 credits
20 credits

20 credits
20 credits
20 credits
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COURSE MODULES

B.A. (Hons) in Business & Management Studies
(with specialised pathways)
Bachelor Degree (3 Years)
The B.A. (Hons) in Business and Management Studies degree is a highly popular and vibrant
programme.
The content of the programme is continually updated to ensure it is always current and
relevant to this continuously developing academic field.
The program aims to develop graduates who have both the theoretical knowledge and
practical skills to make an immediate and valuable contribution to organisations operating in
a dynamic business environment.
The programme allows for considerable flexibility to ensure that you are academically guided
in your ultimate choice as to whether to graduate with a B.A. (Hons) in Business and
Management Studies degree, or a B.A. (Hons) in Business and Management Studies degree with
one of the available pathways.

The Programme aims to:

1st Year – 1st Semester (Total 50 Credits)
Required
		
Business Research Skills				
BRM 4008
		
Business in a Global Context				
BSP 4002
		Foundations of Law					BHL 4010

10 credits
20 credits
20 credits

1st Year – 2nd Semester (Total 70 Credits)
Required
		Finance for Managers					BAC 4010
		
Developing Academic Practice			
BHL 4014
		Foundations of HRM					BHL 4013
		
Introduction to Marketing				
BSP 4064

20
10
20
20

2nd Year – 1st Semester (Total 50 Credits)
Required
		
Contemporary Issues in International
		Political Economy					BSP 5003
		
Business Operations and Improvement		
BSP 5068
		
Employability Skills Project with PDP			
BRM 5034

20 credits
20 credits
10 credits

2nd Year – 2nd Semester (Total 50 Credits)
Required
		Business in Action					BSP 5071
		
Research Methods for Business			
BRM 5035

20 credits
10 credits

Electives ( 2 courses) (Total 70 Credits)
		
Human Resource Management In Context		
BHL5000
		Employment Relations					BHL 5018
		
Investment Markets and Principles			
BAC 5014
		
Money, Banking and Risk				
BAC 5013
		
Consumer Culture Commerce				
BSP 5017
		
Integrated Marketing Communication		
BSP 5062
		Business Intelligence					BCO 5010
		E-Business Management				BCO 5012

20
20
20
20
20
20
20
20

credits
credits
credits
credits

- Provide knowledge and understanding of business management.
- Advance practicing and professional competencies.
- Develop students the graduate employability skills required from employers.

Programme’s Pathways:
-
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credits
credits
credits
credits
credits
credits
credits
credits

Marketing
IS (Information Systems)
HRM (Human Resource Management)
Finance
Law
International Business Management
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COURSE MODULES
3rd Year – 1st Semester (Total 60 Credits)
Required
		Strategic Management					BSP 6000
Electives
		Dissertation						BRM 6003
		
OR 2 Electives (2 courses) (Total 40 Credits)
		
Strategic Brand Management &
		Effective Advertising					BSP 6030
		
International and Global Marketing			
BSP 6004
		
Information Systems Project Management		
BCO 6002
		
Strategic Management of IS				
BCO 6021
		
HR Strategy and Professional Practice		
BHL 6015
		
International and Comparative HRM			
BHL 6002
		
Financial Management for Managers			
BAC 6004
		Investment Management				BAC 6005
3rd Year – 2nd Semester (Total 60 Credits)
Required
		
Leadership and Change Management			
BSP 6064
Electives
		Dissertation						BRM 6003
		
OR 2 Electives (2 courses) (Total 60 Credits)
		
Contemporary Business Communication		
BSP6002
		
Innovation and Entrepreneurship			
BSP 6032
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20 credits

40 credits

20
20
20
20
20
20
20
20

credits
credits
credits
credits
credits
credits
credits
credits

20 credits
20credits
20credits
20 credits
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COURSE MODULES

LLM (Master in Law)
Master Degree (1 Year)
The LLM programme aims to assist students in understanding global interconnectedness of
economies, markets and industries within which transnational corporations compete,
and an individual would need a high degree of knowledge and understanding of the
municipal, regional and international customs, practices and laws.
Such an individual would also require a certain set of communication skills to draft, present,
negotiate, moot and write in a disciplined way.

The Programme aims to:

1st Year – 1st Semester (Total 80 Credits)
Required
		
Introduction to International Business		
		
Legal Research skills and Reasoning			
		
Transnational Commercial law			
		
The Role of Business in Society			

LLM7001M
LLM7005M
LLM7003M
LLM7002M

20
20
20
20

credits
credits
credits
credits

1st Year – 2nd Semester (Total 100 Credits)
Required
		
Legal Applications and Intellectual
		Property in Technology				LLM7008M
		
Legal Issues in Mergers and Acquisitions		
LLM7011M
		Business and Crime					LLM7006M
		Dissertation						LLM7004M

20
20
20
40

credits
credits
credits
credits

- Provide students advanced knowledge and understanding of laws within business and
market issues that are rooted in the international business and management
environment.
- Offer students an opportunity to reflect on their own knowledge, experience and
industry practice.
- Equip students with the necessary understanding of concepts and theories, and stimulate
critical thinking and resolve legal disputes from a multi-disciplinary perspective.

Programme’s Thematic Areas:
-

Introduction to International Business
Legal Research skills and Reasoning
Transnational Commercial law
The Role of Business in Society
Legal Applications and Intellectual Property in Technology
Legal Issues in Mergers and Acquisitions
Business and Crime

Programme’s Pathways:
-
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138

LLM
LLM
LLM
LLM

–
–
–
–

Information Technology and Intellectual Property
Finance
Entrepreneurship
Employment and Human Resource
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COURSE MODULES

M.B.A. Master of Business Administration
Master Degree (1 Year)
The M.B.A. is an internationally recognised and respected qualification for managers.
The programme is aimed at those who are looking to develop their careers and need an
understanding of all the major functions of business.
The program is innovative, dynamic and flexible in its structure and critically considers
developments in the academic study of management in an international context.
Experienced and highly qualified teaching staff and practitioners enhance this dynamic learning
and practising environment.

The Programme aims to:
- Provide a robust theoretical framework for students to develop an integrated and
critical understanding of management.
- Advance students' knowledge of the complexity of understanding the relationship between
theories and the responsibilities of managers within the workplace.
- Assist students in developing a range of intellectual skills.
- Demonstrate a critical awareness of the main issues, theories and methodologies that
are central to management.
- Understand the relationship between management modules and possible contexts
including economic, environmental, ethical, legal, political, sociological and technological
together with their effects at local, national and international level.

Programme’s Pathways:
-
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Finance
Human Resource Management
Marketing
Product Development Management
Project Management
Islamic Finance
Health Sector Management

1st Year – 1st Semester (Total 60 Credits)
Required
		
People and Organizations				
MBA 7000
		
Accounting for Decision Makers			
MBA 7001
		Marketing						MBA 7003

20 credits
20 credits
20 credits

Electives (2 courses) (Total 40 Credits)
		
Management of Finance				
		
Strategic Global Marketing				
		
Developing People for Leadership and Mngt
		
Health Informatics					
		
Project Management Theory and Practice		
		
Product Development Management			
		
Principles of Islamic Finance				

20
20
20
20
20
20
20

MBA 7005
MBA 7064
MBA 7062
MBA 7025
MBA 7023
MBA 7031
MSM 7028

credits
credits
credits
credits
credits
credits
credits

1st Year – 2nd Semester (Total 80 Credits)
Required
		Strategic Management					MBA 7002
		Operations Management				MBA 7061
		Dissertation						MBA 7099

20 credits
20 credits
40 credits

Electives (2 courses) (Total 40 Credits)
		
Management of Finance				
MBA 7005
		
Strategic Global Marketing				
MBA 7064
		
Developing People for Leadership & Management MBA 7062
		Health Informatics					MBA 7025
		
Project Management Theory and Practice		
MBA 7023
		
Product Development Management			
MBA 7031
		
Principles of Islamic Finance				
MSM 7028
		
Capital Management and Derivatives			
MBA 7007
		Islamic Investment					MSM 7027
		
Managing People in a Global Context			
MBA 7008
		
Delivering Successful Projects			
MBA 7024
		
Health Project Management				
MBA 7026
		
Buyer Behavior and Relationship Marketing		
MBA 7063
		
Managing the Product Development Process		
MBA 7032

20
20
20
20
20
20
20
20
20
20
20
20
20
20

credits
credits
credits
credits
credits
credits
credits
credits
credits
credits
credits
credits
credits
credits
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COURSE MODULES

M.Sc. in International Hospitality &
Tourism Management
Master Degree (1 Year)
M.Sc. in International Hospitality & Tourism Management is designed to develop reflective
practitioners with excellent problem-solving and interpersonal skills together with an
in-depth understanding of the hospitality industry who are capable of operating in a middle
or senior management position in hospitality organization contexts – hotel, restaurant, corporate
hospitality, events management – either in a general management capacity or in relation to
the management of a specific functional area within a hospitality organization.

The Programme aims to:
- Apply advanced theoretical knowledge in various vital areas of Hospitality and
Tourism Management.
- Utilize analytical and problem-solving skills to cope with existing and upcoming
industry challenges.

1st Year – 1st Semester
Required
Managing People & Markets across cultures			
HLT-7031
Tourism, Hospitality and Events Industries in Context		
HLT-7034
Industry Project Management					HLT-7032

20 credits
20 credits
20 credits

Electives
Internship 							HLT-7035
Research Methods						HLT-7036
Crisis, Risk and Strategic Change Management		
HLT-7038

20 credits
20 credits
20 credits

Final Project (60 credits)
Dissertation							HLT-7008
OR
Enterprise Project						HLT-7012
OR
Consultancy Project						HLT-7013
OR
Internship Project						HLT-7035

- Enhance their ability to conduct empirical and applied research and produce a high
quality thesis / dissertation.
- Meet the challenges of today’s ever-demanding hospitality and tourism global market.
- Gain awareness of the cultural differences associated with managerial work in tourism
and hospitality organizations.
- Be able to develop their aptitude for leadership and to appraise and respond to issues
facing managers in general, and tourism and hospitality managers in particular.

Programme’s Thematic Areas:
-
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Managing People and Markets across cultures
Tourism, Hospitality and Events Industries in context
Industry Project Management
Exploring Hospitality and Tourism Landscapes
Research Methods
Crisis, Risk & Strategic Change Management
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Appendix I - Faculty Supporting the Programmes
NAME			

QUALILIFICATIONS		

Constantinos		
Ph.D. in Economics		
Charalambous		
M.Sc. in Economics
			B.A. in Economics

RANK

		

Professor / Provost

DISCIPLINES

NAME				QUALILIFICATIONS		RANK

		DISCIPLINES

Economics and Finance

Berjozkina-El			
M.A. in Management &
Lecturer		 Hospitality
Dzamila Galina		Administration						Management
				
LL.M. in Int. Business Law
				B.A. in Hospitality

Leonidou Erasmia
DBA Human Resource		
Lecturer		 HRM
			Management & International
			Business
			
B.A. in History & Archaeology

Evangelou Vassilia		
M.A. in Teaching English
STS			
				
as a Second Foreign Language
				B.A. in English Language and
				English Language Teaching

Nicolaou Polina		
PhD in Management		
			MSc International
			Management
			BSc Business Management

Goraya Andrie			M.B.A				Lecturer		 Accounting
				B.A. Marketing Management			
				B.A. Accounting and Finance

Assistant Professor

Violaris John 		
Ph.D. in Economics		
Professor		
			M.Sc. in International		College Director
			Management			
			B.A. in Economics

HRM

Economics &
Management

Hadjiantonis Joseph		
M.A. Education and		
				Culinary Arts
				Culinary Arts and
				Event Management

Lecturer		

English

Culinary Arts

Iacovides Evelthon		MBA				STS			Management
				B.A. Economics

Ioannou Ioannis 		
LL.M in International		
STS			Law
				Commercial & European Law				
				LL.B in Law

Kalli Eleni			M.Sc. in International		STS			Economics, Finance
				Economics,				
				Banking & Finance
				B.A. Economics

Karagiorgis Yiannis		LL.M in Law			STS			Law
				LL.B in Law

NAME				QUALILIFICATIONS		RANK

		DISCIPLINES

Kazara Chrystalla		B.A. Business Administration STS			Accounting
				M.B.A.
				ACCA, CFE
				Diploma in Banking Studies
Kouis John			
M.A. in Hospitality		
				B.Sc. in Hotel,
				Restaurant & Tourism
				Administration

Senior Lecturer

Hospitality

Kouroukli Marina		
MSc in Communication
				MSc Classical Philosophy
				B.A. in Classical Studies

STS			

Greek Language

Liassi Maria			
M.Sc. Shipping and Finance
				B.Sc. Economics
				ACCA

STS			

Finance

Markatos George		
PhD (Cand.)			
Lecturer		 Hospitality
				LL.M Busines Law						
				M.Sc. Intern. Hospitality
				& Tourism Management
				B.A. Hotel and Catering
				Management
				Higher National Diploma
				in Culinary Arts
Mouzoura Georgia		
PhD (Cand.) 			
Lecturer		 Mathematics
				M.B.A. Finance						
				B.Sc. in Mathematics
Papadopoulos			M.Sc. Business			STS			Computer Science
Christos			 Systems Integration
				B.Sc. Computer Science
Pardali Elena			M.B.A				Lecturer		
				B.A. English language
				and literature

English language

NAME			QUALILIFICATIONS			RANK

		DISCIPLINES

Pavlou Kiki		MA TESOL				STS			English
			B.A. English

Prodromou Andreas
LL.M. Corporate and			STS			Law
			Commercial Law
			LL.B. in LAW

Stylianou Andreas
M.Sc. Interactive			STS			Computing
			Computing & System Design
			
BSc in Computer Science

Tanta Soula		MA Human Resource			STS			Human Resources
			Bachelor of Business									
			Administration (Banking and
			Finance)

Timinis Marios		M.B.A					STS			Retail Management
			FCCA
			
B.A. in Accounting & Finance

Tsilis Thomas		M.A. Management			STS			Hospitality
			BSc in Tourism &
			Hospitality Management

Constantinos		
Constantinides		

Bachelor Degree - Hospitality		
Management with Culinary Arts

Lecturer		

Hospitality

Kolongou Stathis

B.A. Management of Tourist Units

STS			

Hospitality

Morphaki Sophia

B.A. Fashion				STS			Retail Management

Appendix II - Committees

c. Academic committee

a. Internal Quality Assurance

The Committee is comprised of:

The Committee is comprised of:

College Director (Chairperson)					Dr. John Violaris

College Director						Dr. John Violaris

Provost								Dr. Constantinos Charalambous

Provost 							Dr. Constantinos Charalambous
Quality Assurance Director					Dr. Polina Nicolaou

Quality Assurance Director					Dr. Polina Nicolaou

Coordinator of the Business Administration Programmes

Ms. Georgia Mouzoura

Programme Coordinators:					Ms. Georgia Mouzoura

Coordinator of the Hospitality & Tourism Programme

Mr. George Markatos

								Mr. Yiannis Ioannou

Academic Staff Representative 				

Ms. Elena Pardali

Administrative Staff Representative 				

Ms. Chrystalla Panteli

Undergraduate Studies Students Representative 		

Ms. Olga Christodoulou

Postgraduate Studies Students Representative 		

Mr. Loukas Englezou

								Mr. George Markatos
Registrar 							Ms. Evi Neofytou

External Consultant						Mr. Vasilis Zoumbos

d. Disciplinary Committee

b. College Council
The Committee is comprised of:
CEO		 						Mr. Elias Philippou

The Committee is comprised of:

College Director						Dr. John Violaris
Provost 							Dr. Constantinos Charalambous

College Director (Chairperson)					Dr. John Violaris
Provost								Dr. Constantinos Charalambous

Programme Coordinators:					Ms. Georgia Mouzoura
								Mr. Yiannis Ioannou
								Mr. George Markatos

Student Affairs Officer 						

Ms. Andrie Goraya

Two Faculty Representatives 					

Ms. Georgia Mouzoura

								Mr. George Markatos
Faculty Council Representative 				

Ms. Elena Pardali

								Ms. Georgia Mouzoura
Director of Finance 						

Ms. Christalla Panteli

Academic Advisor 						TBA
Registrar 							Ms. Evi Neofytou
Two Student Union Representatives 				

Ms. Olga Christodoulou

								Mr. Loukas Englezou
Director of Admissions 					

Ms. Eleni Kalli

Registrar 							Ms. Evi Neofytou
e. Administrative Committee
Student Affairs Officer 					Ms. Andrie Goraya
The Committee is comprised of:
College Director (Chairperson) 				

Dr. John Violaris

Provost		 						Dr. Constantinos Charalambous
Student Affairs Officer 						

Ms. Andrie Goraya

Appendix III - Approval Date

Entity Responsible under the law:
CITY UNITY COLLEGE NICOSIA LTD
ELIAS PHILIPPOU (CEO)
HE331644
HE44

This prospectus was submitted for approval on .....................................
and has been approved on .....................................
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Main Building
19, Stasinou Street, Engomi, 2404, Nicosia
Student Affairs
8A, Alkaiou Street, Engomi, 2404, Nicosia
International Centre
21, Alkaiou Street, Engomi, 2404, Nicosia
Nicosia Institute of Culinary Arts
22, Alkaiou Street, Engomi, 2404, Nicosia

T: +357 22 332322
F: +357 22 332313
E: info@cityu.ac.cy

www.cityu.ac.cy
facebook: City Unity College Nicosia
twitter: CUCNicosia
instagram: cityunitycollegenicosia
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